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by  its  gallipot 


If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  al 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 

Actual  growers  of  Belladonna,  Henbane,  Peppermint,  Lavender,  Chamomile 


ESTABLISHED  1846 


William  Ransom  &  Son  Ltd. 

Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 


Nl  Society: 
Jubilei 
 dinnei 

ASTMS/Guili 
membershij 
falls  40pc 


Hitchin 


Hertfordshire 


England 


506    Chemist  &  Druggist 


10  April  1976 


When  they  Vc  smiling... 


.mum's  smiling  too. 

When  children  are  teething  they  don't  tend 
to  smile  much.  Nor  do  they  sleep  well. 
Which  means  that  mum  doesn't  either 

The  ideal  treatment  for  painful  infant 
teething  is  Bonjela. 

Bonjela  contains  Choline  Salicylate  a 
powerful,  fast  acting  analgesic  to  soothe 
away  pain.  It  also  contains  Cetalkonium 
Chloride,  a  wide  spectrum  antiseptic.  As 
well  as  reducing  any  secondary  infection, 
Cetalkonium  Chloride  lowers  surface 
tension  allowingthe  analgesic  quicker 
access  to  the  painful  mucosa. 

In  most  cases  Bonjela  soothes  away 
pain  in  1-3  minutes  and 
the  relief  lasts 
for  up  to 
3  hours. 


That's  why  we  call  it 


The 


3-minute 
smile 


Further  information  is  available  from:  Uoyjgjsjjbarmaceuticalsitd. 
A  member  of  Reckitt  EtColrnan  Pharmaceutical  Division.  Hull. 

Preparations  containingaspirin  should  not  be  given 
to  babies  during  treatment  with  E>onjela. 


Product  Licence  No:  0107/5002 
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Comment 


Titles:  no  advance? 

"I  know  that  the  Council  of  the  Pharmaceutical  Society 
feels  that  "chemist"  and  "pharmacist"  are  restricted 
titles  which  should  not  be  used  in  any  advertisement. 
While  that  is  an  honourable  aspiration,  it  cannot  be 
accepted  as  a  legal  criterion  of  professional  conduct." 

That  statement,  made  to  the  Statutory  Committee  of 
the  Pharmaceutical  Society  last  week  by  counsel  for 
Bolton  &  District  Co-operative  Chemists  Ltd,  may 
surprise  many  in  the  profession — particularly  as  counsel 
went  on  to  submit  that  the  claim  that  all  use  of  restricted 
titles  in  advertising  is  contrary  to  the  professional 
standing  of  pharmacy  is  "entirely  fallacious  and  not 
supported  by  the  law." 

The  basis  for  surprise  may  be  found  in  the  Statement 
upon  Matters  of  Professional  Conduct  which  declares: 
"By  law  the  arbiter  of  what  constitutes  professional 
misconduct  is  the  Statutory  Committee  .  .  .  (see 
Medicines  Act  1968) ".  On  several  occasions  that 
Committee  has  found  against  pharmacists  and 
companies  on  the  basis  of  the  "advertising"  paragraphs 
in  the  statement,  not  least  in  the  "Care"  case  of  1974. 

Thus,  while  counsel  may  be  correct  in  his 
submissions,  for  the  practising  pharmacist  the 
Statement  on  Matters  of  Professional  Conduct  can  have 
the  effective  force  of  law.  Furthermore  the  High  Court 
has  expressed  itself  loath  to  set  aside  a  decision  of 
the  Statutory  Committee  that  a  particular  offence 
constitutes  "misconduct  in  the  profession". 

The  recent  inquiry  itself  resolves  nothing,  however. 
It  was  sparked  off  by  an  individual  pharmacist  who 
submitted  evidence  to  the  Committee  direct  and 
followed  up  by  an  Ethics  Committee  submission.  In  the 
local  paper  advertisements  complained  of,  the  use  of 
titles  appears  to  have  been  of  a  limited  nature  and,  in 
any  case,  the  Committee  decided  that  the  respondents 
could  not  be  held  responsible.  The  Daily  Mirror 
advertisement  of  September  1975,  however,  was  not  of 
the  series  to  which  the  profession  at  large  would 
perhaps  take  most  exception. 

At  that  time,  Co-op  pharmacies  were  still  being 
mentioned  in  a  small  corner  of  full-page  national  Press 
advertisements.  But  since  January  1976  they  have 
regularly  featured  in  large  "solus"  spaces  headed 
"Co-op  Pharmacies  cut  your  cost  of  living" — certainly 
not  the  "relatively  small  part"  of  an  advertisement 
referring  to  "all  manner  of  goods"  mentioned  by  the 
Committee  chairman.  Does  the  Committee  have  to  go 
over  the  same  ground  again — or  does  its  decision  open 
the  door  to  almost  limitless  use  of  the  title? 

Perhaps  of  equal  concern  must  be  the  difficulty  of 
deciding  whom  to  bring  before  the  Committee. 
To  arraign  all  100-plus  Co-op  superintendents  was  a 
possibility  described  as  "impracticable" — and  the  Mirror 
advertisements  were  apparently  placed  by  the 
Co-operative  Wholesale  Society,  over  which  the 
Committee  presumably  has  no  jurisdiction.  Might  then 
"Available  from  your  Boots  pharmacy"  be  acceptable, 
provided  the  advertisement  were  placed  by  The  Boots 
Company  Ltd  and  not  Boots  the  Chemists  Ltd? 

The  Co-op  may  be  in  a  position  to  get  round  the  code 
but,  as  we  have  said  before,  it  is  a  slippery  path  and  we 
would  hope  that  note  will  be  taken  of  Sir  Gordon 
Willmer's  description  of  the  use  of  the  title  in 
advertising  as  "unfortunate  and  to  be  deplored". 
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Co-op  advertising:  'no 
blame'  verdict 


The  Pharmaceutical  Society's  Statutory 
Committee  has  cleared  Bolton  and  District 
Co-operative  Chemists  Ltd  and  their 
superintendent  pharmacist  of  "any  blame" 
for  advertisements  which,  it  had  been 
claimed,  could  be  breaches  of  the  Society's 
code  of  professional  conduct.  At  last 
week's  hearing,  the  committee  chairman, 
Sir  Gordon  Willmer,  said:  "We  propose 
to  take  no  action  against  them." 

The  company  and  Mr  William  James 
Robinson,  had  appeared  to  answer  com- 
plaints about  two  advertisements  in  the 
Bolton  Evening  News  and  one  in  the 
Daily  Mirror. 

Sir  Gordon  described  a  feature  adver- 
tisement headed  "Health  is  Beauty,  OK?", 
which  appeared  in  the  Bolton  Evening 
News  on  January  15,  and  in  which 
reference  was  made  to  services  provided 
by  the  company  and  the  products  it  sold, 
as,  on  the  face  of  it,  "obviously  objection- 
able material." 

Mr  Robinson,  he  said,  was  consulted  by 
the  writer  and  supplied  her  with  infor- 
mation for  the  feature  but  rightly  insisted, 
for  his  own  protection  as  a  pharmacist, 
that  he  should  see  the  copy  before  it  was 
published.  Unhappily  the  writer  did  not 
do  this.  The  first  Mr  Robinson  saw  of  it 
was  when  he  read  it  in  the  newspaper,  and 
then  he  recognised  that  it  was  quite  con- 
trary to  the  ethics  of  the  profession  and 
was  "appalled  by  it". 

Case  for  Press  Council? 

Sir  Gordon  went  on :  "It  seems  to  me 
that  it  was  a  gross  abuse  of  the  licence 
which  journalists  enjoy  in  preparing  their 
written  material  for  publication,  and  it 
seems  to  me  that  it  would  not  be  wrong  if 
the  Council  of  the  Society  saw  fit  to  report 
this  case  to  the  Press  Council  for  litigation. 

"This  is  not  the  first  time  that  this  sort 
of  situation  has  arisen  in  oases  where 
unsuitable  material  has  appeared  in 
advertisements  and  feature  articles  about 
pharmacies,  and  it  is  not  the  first  time  I 
have  heard  a  complaint  that  objections 
made  by  pharmacists  have  been  dis- 
regarded by  the  journalists  who  actually 
prepare  the  article. 

"I  am  not  giving  any  direction  on  this 
point,  but  it  will  be  a  matter  for  the 
Council  to  consider  in  their  wisdom  as  to 
whether  it  might  be  desirable  for  the 
future  protection  of  pharmacists." 

Sir  Gordon  said  that  the  inquiry  had 
been  valuable  in  ventilating  a  good  deal 
of  matter  which,  he  had  no  doubt,  caused 
considerable  difficulties  to  pharmacists. 

Dealing  with  an  advertisement  headed : 
"Deafness  and  the  pensioner",  which 
appeared  in  the  Bolton  Evening  News  on 
September  15,  1975,  Sir  Gordon  said  that 
it  was  inserted  by  an  organisation  called 
Ampletone. 

Ostensibly  it  had  nothing  to  do  with  a 


pharmacy  or  pharmacy  activities,  but  the 
advertisement  invited  people  interested  in 
a  hearing  aid  service  to  go  to  Bolton 
Co-op  Chemists,  Market  Street  pharmacy, 
where  Ampletone  had  a  room. 

So  far  as  the  Daily  Mirror  advertise- 
ment was  concerned,  Sir  Gordon  said  that 
it  appeared  on  September  25,  1975.  It  was 
a  national  advertisement,  apparently 
inserted  by  the  Co-operative  Wholesale 
Society  and,  quite  naturally,  made  no 
reference  to  the  Bolton  company. 

'Small  part'  of  advertisement 

The  advertisement  referred  to  all  manner 
of  goods,  mostly  things  to  eat  and  drink, 
and  objection  had  been  taken  to  "cer- 
tain material"  in  a  relatively  small  part  of 
it.  In  both  this  advertisement  and  the 
"hearing  aid"  advertisement  there  was  the 
frequent  use  of  the  word  "pharmacy". 
That  was  a  restricted  title,  and  it  was 
particularly  undesirable  that  such  a  title 
should  be  used  in  connection  with  adver- 
tising, at  any  rate  advertising  of  services. 
It  was  very  unfortunate  and  to  be 
deplored.  Sir  Gordon  said  that  if  one 
looked  at  each  of  the  advertisements  and 
examined  how  they  came  into  existence, 
it  was  clear  that  none  of  them  were 
inserted  on  the  responsibility  of  the  Bolton 
Co-operative  Chemists  or  of  Mr  Robinson 
personally. 

Mr  Robinson  had  served  for  14  years 
with  the  Bolton  Society  and  had  been 
superintendent  pharmacist  for  10  years. 
"He  is  fully  alive,  I  am  sure,  to  the  duty 
which  the  pharmacist  owes  to  the  public", 
he  said. 

As  for  the  Daily  Mirror  advertisement, 
Mr  Robinson  had  said  that  his  Society 
was  in  no  way  consulted  about  that 
advertisement  before  it  was  inserted  and, 
no  doubt,  the  same  applied  to  the  hundreds 
of  other  Co-operative  Societies  carrying  on 
pharmacy  businesses  throughout  the 
country. 

Sir  Gordon  recalled  that  it  had  often 
been  said  that  unless  a  chemist  carried  on 
trading  activities  in  the  sale  of  toiletries, 
cosmetics  and  the  like,  it  would  not  be 
possible  for  him  to  make  a  living  out  of 
running  what  might  be  called  a  "High 
Street  pharmacy".  But  he  thought  it  was 
recognised  by  all  concerned  that  the 
utmost  care  must  be  taken  by  any  pharma- 
cist engaged  in  trading  to  make  sure  that 
any  advertising,  which  was  done  for  him, 
or  on  his  behalf,  "steers  clear  completely 
from  any  suggestion  of  advertising 
professional  services." 

Earlier  Mr  Jocelyn  Hill,  for  the  Society, 
said  that  the  "hearing  aid"  advertisement 
was  a  comparatively  small  complaint,  but 
the  feature  advertisement  was  a  more 
important  and  objectionable  form  of 
advertising. 

When   Mr  Hill   turned  to   the  Daily 
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Mirror  advertisement  the  chairman 
suggested  that  it  was  a  little  hard  to  take 
disciplinary  action  against  Mr  Robinson 
when  there  were  over  100  other  Co-op 
superintendent  pharmacists  left  unscathed. 
He  asked  if  it  was  suggested  Mr  Robinson 
should  be  made  an  example.  Mr  Hill 
replied  that  the  Committee  might  like  to 
ireat  it  as  a  test  case,  and  added  that  it 
would  not  be  practicable  to  bring  all  the 
superintendents  before  the  Committee. 

The  Society's  chief  inspector,  Mr  J. 
R.  Dale,  said  that  the  Council  had  long 
held  the  view  that  the  use  of  titles  or 
terms  such  as  "chemist"  or  "pharmacy"  in 
advertising  was  indirect  advertising  of  pro- 
fessional services  in  conflict  with  their 
code  of  professional  conduct.  Mr  Dale 
said  that  the  Society's  Council  had  had 
correspondence  and  meetings  with  the 
Co-operative  movement  about  advertise- 
ment campaigns,  and  the  Ethics  Com- 
mittee had  considered  the  subject  of 
Co-operative  advertising  on  16  different 
occasions  in  1974  and  1975. 

For  the  respondents,  Mr  Arthur 
Shawdon  said  that  their  case  was  largely 
that  none  of  the  advertisements  were 
placed  or  published  either  by  Mr  Robinson 
or  by  Bolton  Co-operative  Chemists. 

Neither  the  "hearing  aid"  advertisement 
nor  the  Daily  Mirror  advertisement  adver- 
tised either  medicinal  products  or  the 
professional  services  of  a  pharmacist,  and 
it  was  arguable  whether  the  "health  and 
beauty"  advertisement  did.  "I  know  that 
the  Council  of  the  Pharmaceutical  Society 
feels  that  'chemist'  and  'pharmacist'  are 
restricted  titles  which  should  not  be  used 
in  any  advertisement.  While  that  may  be 
an  honourable  aspiration,  it  cannot  be 
accepted  as  a  legal  criterion  of  professional 
conduct",  he  said. 

The  argument  that  all  use  of  so  called 
restricted  titles  in  advertising  was  contrary 
tc  the  professional  standing  of  pharmacy, 
was,  he  submitted,  entirely  fallacious  and 
was  not  supported  by  the  law. 
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'Advance 
payment' 

background 


At  the  dinner  celebrating  the  Golden  Jubilee  of  the  Pharmaceutical  Society  of 
Northern  Ireland,  the  president,  Mr  T.  G.  Eakin,  the  lady  mayoress,  the  Lord  Mayor, 
Alderman  R.  E.  Myles  Humphryes,  Mrs  Eakin  and  Mr  R.  Moyle,  MP,  Minister 
of  State.  A  full  report  of  the  dinner  starts  on  p537 


Further  background  to  the  "advance  indi- 
cator" for  reducing  the  delay  in  payments 
to  chemist  contractors  is  given  in  the 
report  of  the  last  meeting  of  the  Pharma- 
ceutical Services  Negotiating  Committee. 
In  reply  to  the  Committee's  continuing 
pressure  for  the  advance  payment  to  be 
increased  to  110  per  cent  to  take  account 
of  inflation,  the  Department  indicated  that 
it  could  not  accept  that  the  special 
advance  should  be  increased  to  that  regu- 
lar figure.  However,  the  Department  agreed 
that  the  advance  payment  should  take 
account  of  inflation  and  suggested  that 
this  would  be  done  more  accurately  by 
using  the  "advance  indicator"  cost  per 
prescription  obtained  from  their  Prescrip- 
tion Processing  Divisions.  This  indicator 
is  based  on  the  average  total  prescription 
cost  obtained  at  an  early  stage  of  pricing 
from  the  forms  of  a  sample  number  of 
contractors.  It  gives  an  accurate  estimate 
for  the  month  in  question  and  is  avail- 
able well  before  the  prescriptions  for  that 
month  have  been  priced. 

It  was  reported  that  a  claim  for  a 
container  allowance  of  1  8p  on  all  pre- 
scriptions dispensed  on  and  after  March  1 
had  been  submitted  to  the  Department. 

The  Central  Checking  Bureau  has  now 
moved  to  its  new  offices  at  Crown  House, 
47  Chase  Side,  Southgate,  London  N14 
5BP  and  Mr  S.  R.  Axon,  assistant  secre- 
tary and  superintendent  of  the  Bureau 
now  has  his  office  there.  In  addition  to  all 
matter  relating  to  the  checking  of  pricing 
of  NHS  prescriptions,  any  inquiries 
regarding  the  Drug  Tariff  and  NHS  pricing 
problems  would  be  dealt  with  by  him  at 
that  address  (telephone  01-882  3888).  He 
would  also  be  dealing  with  queries  on 
price  changes,  prescription  charges,  what 
is  and  is  not  permitted  on  form  FP10, 
correct  endorsement  of  form  FP10,  etc. 

All  other  NHS  inquiries— eg  NHS 
remuneration,  terms  of  service,  drug  test- 
ing scheme,  hours  of  service  scheme,  NHS 
Regulations  and  area  chemist  contractor/ 
pharmaceutical  committee  correspondence 
should  continue  to  be  sent  to  the  Nego- 
tiating Committee  at  Mallinson  House 
until  further  notice. 

Pharmacies  in  health  centres 

Following  the  receipt  of  a  letter  from  an 
area  pharmaceutical  officer  to  a  Family 
Practitioner  Committee  indicating  that  the 
Government's  policy  was  to  have  a  phar- 
macy department  in  every  health  centre, 
inquiries  were  put  in  hand  to  ascertain 
whether  this  information  was  correct.  The 
inquiries  showed  that  what  had  been  said 
in  the  letter  was  incorrect.  It  was  reported 
that,  following  representations  to  the 
Department  of  Health,  the  correct  position 


was  made  clear  to  the  area  pharmaceutical 
officer  concerned  and  to  his  employing 
Authority.  It  was  decided  that  further 
representations  be  made  to  the  Depart- 
ment that  all  regional  pharmaceutical 
officers  should  be  asked  to  make  the 
position  clear  to  all  their  area 
pharmaceutical  officers. 

ASTMS  goes  to  Minister 
on  contractors'  behalf 

The  general  practice  pharmacy  section  of 
the  Association  of  Scientific,  Technical 
and  Managerial  Staffs  is  to  seek  an  early 
meeting  with  the  Minister  for  Health,  Dr 
David  Owen,  to  try  to  resolve  "the  con- 
tinuing delay  in  settlement  of  chemist 
contractors'  NHS  accounts."  Also  to  be 
discussed  are  the  drug  testing  scheme  and 
dispensing  doctors. 

A  statement  issued  by  the  section  goes 
on :  "Due  to  the  present  state  of  general 
practice  pharmacy,  ASTMS /GPP  cannot 
accept  the  principle  of  this  continuing 
delay  in  the  settlement  of  contractors' 
accounts,  despite  the  Department's  attempt 
to  introduce  more  'science  fiction'  into 
contractors'  remuneration  in  the  form  of 
'advance  indicator  factors'  and  similar 
nonsenses.  Nor  can  ASTMS  /GPP  accept 
the  recent  written  Commons  reply  that  'it 
is  not  practicable  to  extend  the  drug 
testing  scheme  to  dispensing  doctors.' 

"We  believe  that  if  it  is  necessary  to 
test  the  competence  and  skill  of  qualified 
pharmacists,  by  whom,  or  under  who's 
immediate  supervision  all  dispensing  is 
carried  out  in  a  pharmacy,  then  it  is  even 
more  pertinent,  and  even  more  in  the 
public  interest,  that  dispensing  doctors, 
who  both  prescribe  and  dispense  their  own 
prescriptions,  often  through  the  medium 
of  an  untrained  and  unqualified  person, 
should  equally  participate  in  a  drug  testing 
scheme." 

Chancellor  reduces 
VAT  top  rate 

The  Chancellor  of  the  Exchequer  in  his 
Budget  speech  on  Tuesday  announced 
that  the  higher  rate  of  VAT  will  be 
reduced  from  25  per  cent  to  124  per  cent 
from  April  12.  This  rate  covers  electrical 
appliances,  binoculars  and  photographic 
equipment  (full  details  in  C&D  Directory 
1976).  Other  proposals  are: 
□  For  the  1975  financial  year  the  lower 


and  upper  profit  limits  for  the  small  com- 
panies rate  of  corporation  tax  to  tie 
increased  from  £25,000  and  £40,000  to 
£30,000  and  £50,000  respectively. 

□  On  capital  gains  tax,  the  limit  for 
exempt  small  disposals  to  be  increased 
from  £500  to  £1,000  and  the  basis  to  be 
widened  for  exemption  of  small  disposals 
from  the  charge  to  tax  on  development 
gains. 

□  On  capital  transfer  tax,  business 
interests  including  controlling  holdings  of 
unquoted  shares  and  securities  to  be 
valued  at  70  per  cent  of  their  open  market 
value ;  annual  exemption  for  gifts  not 
exceeding  a  certain  amount  to  be 
increased  to  £2,000. 

□  The  limits  for  tax  relief  against  retire- 
ment annuity  premiums  to  be  increased 
from  £1,500  to  £2,250,  with  proportionate 
increases  for  individuals  born  before  1916. 
The  upper  age  limit  for  retirement  annuity 
contracts  to  be  75. 

□  From  April  7  the  rates  of  excise  duty 
on  spirits  to  be  increased  by  £2-54  per 
proof  gallon.  Rates  of  duty  on  wine  to  be 
increased  by  the  following  amounts  per 
gallon:  Alcoholic  strength  not  exceeding 
15  per  cent— £0-33,  15-18  per  cent— 
£0-475,  18-22  per  cent— £0  665,  over  22 
per  cent — £0-665  plus  £0-045  for  every 
additional  1  per  cent. 

Almost  half  the  population 
taking  aspirin  ? 

Fifty-two  per  cent  of  men  over  16  and 
42  per  cent  of  women,  asked  during  the 
1973  General  Household  Survey,  had 
taken  aspirin  analgesics  the  previous  week. 
Nine  per  cent  of  men  and  15  per  cent  of 
women  had  taken  the  analgesics  seven  or 
more  times  in  the  previous  week,  the 
majority  being  in  the  over  65  age  group 
(23  per  cent  of  men,  34  per  cent  of 
women). 

Rates  per  1,000  persons  taking  medicines 
in  the  previous  seven  days  were :  Indiges- 
tion remedies — 100  men,  95  women; 
aspirin  100,  126:  other  pain  killers  131, 
231;  cold  or  congestion  relievers  57,  49; 
cough  mixtures  43,  50;  vitamins  47,  94. 
Analgesics  containing  aspirin  were  self 
prescribed  in  152  per  1,000  men  and  201 
per  1,000  women,  with  7  and  15  per  1,000 
respectively  taken  on  prescription. 
Office  of  Population  Censuses  and  Surveys, 
social  survey  division,  General  Household 
Survey  1973  (HM  Stationery  Office  £4). 
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40pc  fall  in 
membership 
of  Guild 

Membership  of  the  Guild  of  Hospital 
Pharmacists  section  of  ASTMS  has  fallen 
nearly  40  per  cent  since  last  year — from 
1,800  to  just  under  1,100 — it  was  reported 
to  the  Guild  council  on  April  I. 

Council  expressed  great  concern  over 
the  fall ;  it  agreed  to  identify  as  soon  as 
possible  the  reasons  and  to  put  in  motion 
a  recruitment  campaign  as  a  matter  of 
urgency.  A  paper  would  be  drawn  up  by 
the  divisional  officer  and  the  professional 
secretary  for  council  members  and  group 
secretaries,  outlining  the  benefits  which 
follow  from  membership. 

The  divisional  officer  (Mr  J.  Mercer) 
reported  that  at  the  staff  side  meeting  held 
on  March  30  it  had  been  agreed  to  press 
for  the  agreement  on  the  £312  supplement 
in  advance  of  the  joint  meeting  arranged 
for  May  5  in  order  to  expedite  payment 
for  those  grades  unaffected  by  the  £8,500 
ceiling.  In  addition,  claims  for  pro-rata 
terms  and  conditions  of  service  for  all 
part-time  staff,  a  rate  for  locum  phar- 
macists which  would  reflect  their  experi- 
ence and  general  salary  levels  in  pharmacy, 
and  payments  for  lecture  fees  in  line  with 
those  applying  to  PTA  "A"  have  been 
submitted.  Because  of  the  present  incomes 
policy,  payments  of  stand  by/ on  call 
services,  increases  in  holidays  or  reduction 
in  hours  cannot  be  implemented  now.  It 
is  Guild  policy  to  negotiate  on  all  these 
matters  as  soon  as  it  is  free  to  do  so. 

Arrangements  for  the  series  of  meetings 
on  the  Noel  Hall/NHS  review  which  are 
to  be  held  during  the  next  few  weeks  were 
agreed.  The  meetings,  for  Guild  members 
only,  will  be  addressed  by  Mr  Mercer 
who  will  outline  and  recommend  accep- 
tance of  council  policy  by  the  membership. 

Because  of  the  uncertainty  as  to  the 
need  for  hospital  pharmacists  to  have 
professional  liability  insurance  cover,  it 
was  agreed  that  the  professional  secretary 
should  investigate  the  position. 

Five  pharmacist  grades 

As  C&D  went  to  press  on  Wednesday, 
details  were  received  of  the  Guild 
Council's  proposals  concerning  NHS/Noel 
Hall.  They  confirm  that  there  is  "no  role" 
for  the  district  pharmaceutical  officer  level 
in  England  and  recommend  new  titles  for 
the  various  grades :  Pre-registration  stu- 
dent, pharmacist  (grade  I),  senior  pharma- 
cist (grade  II),  principal  I  (grade  III), 
principal  II  (grade  IV),  and  principal  III 
(grade  V).  Council's  aim  is  to  achieve 
maximum  career  prospects  for  the  pro- 
fessional pharmacist  as  distinct  from  the 
management-administration  pharmacist, 
and  to  reward  those  whose  speciality  or 
post  carries  exceptional  responsibilities. 
Pharmacists      unwilling      or  deemed 


unsuitable  to  accept  additional  responsi- 
bilities would  remain  at  grade  I — but  in 
the  latter  case  must  be  given  the  reasons 
in  writing,  the  right  of  appeal  and  oppor- 
tunity for  additional  training. 

More  radio  publicity  for 
pharmacy  closure  problems 

Further  discussion  of  the  problems  of 
pharmacy  closures  took  place  on  the  BBC 
radio  programme  "Checkpoint"  last  week. 

Mr  Robert  Dickinson,  a  Collingham, 
Notts,  pharmacist,  said  he  had  been 
unable  to  sell  his  pharmacy  on  retirement 
because  of  the  long  hours  of  hard  work 
needed  to  achieve  financial  success  in  the 
face  of  supermarket  competition.  Local 
residents  expressed  regret  over  the  closure 
of  the  only  pharmacy  within  a  10  mile 
radius.  Mr  John  Charlton,  secretary, 
Pharmaceutical  Services  Negotiating  Com- 
mittee, explained  it  was  a  big  decision  for 
a  pharmacist  to  choose  retail  pharmacy 
as  a  career  when  he  would  have  to  "work 
very  hard  indeed  and  also  have  the 
responsibility  of  having  invested  his  own 
money  in  the  pharmacy  for  about  half  of 
what  a  pharmacist  can  earn  in  the  hospital 
service."  He  stressed  the  inconvenience 
and  risks  to  the  public  which  resulted  from 
pharmacy  closures. 

Mr  Ron  Goldstein,  managing  director, 
Superdrug  stores,  said  they  tried  not  to 
compete  directly  with  the  conventional 
chemist  but  felt  the  public  was  entitled  to 
the  best  deal  possible.  "We  don't  feel  that 
we  have  any  moral  responsibility  for  the 
local  chemist  although  we  obviously  have 
every  eympathy  with  them",  he  added. 

Roche  price  increases 

Roche  Products  Ltd  this  week  announced 
price  increases,  too  late  for  inclusion  in 
the  Price  Supplement,  which  will  apply  to 
eight  products  from  April  7 :  Dalmane, 
Declinax,  Libraxin,  Librium,  Limbitrol, 
Mogadon,  Redoxon  and  Valium.  The 
trade  price  for  500  Librium  5mg  capsules/ 
tablets  is  now  £2-44,  and  £3-08  for  lOmg 
(Drug  Tariff  prices  for  500  chlordiaz- 
epoxide  5mg  and  lOmg  are  £L30  and 
£1-64  respectively).  Valium  500s  are  in- 
creased to  £2-41  for  2mg  and  £3-57  for 
5mg  (Drug  Tariff  diazepam  £0-83  and 
£1-23  respectively).  Details  will  appear  in 
the  April  17  Supplement. 


People 


Mr  Colin  Hetherington  has  been  re- 
elected president  of  the  Guild  of  Hospital 
Pharmacists  section  of  ASTMS.  Mr  C. 
Hitchins  is  vice-president  and  Mr  W.  T. 
Brookes  editor. 

Sir  John  Hanbury's  term  of  appointment 
as  a  member  of  the  Central  Health  Ser- 
vices Council  ended  on  March  31.  He  has 
been  chairman  of  the  Council  for  the  past 
six  years. 

Mr  Larry  Lineham  Smith,  MPS,  Bracken 
Towers,  Crossbeck  Road,  Ilkley,  West 
Yorks,  has  completed  50  years  on  the 
Pharmaceutical  Society's  Register.  He  has 
been  employed  by  Allan  J.  Marks 
(Chemists)  Ltd  for  a  number  of  years. 
Mr  R.  E.  Salmon,  MPS,  has  been 
appointed  associate  editor  of  Chemist  & 
Druggist,  responsible  to  Mr  A.  Wright, 
FPS,  DBA,  Editor  and  Publisher.  Mr 
Salmon  joined  C&D  as  a  sub-editor  in 
1962  and  was  appointed  deputy  editor 
in  1970. 

Mr  C.  G.  Gillibrand,  Newbold  Road, 
Chesterfield,  formerly  a  director  of 
Robinson  &  Sons  surgical  dressings  divi- 
sion, Chesterfield,  and  his  wife,  have 
celebrated  their  diamond  wedding.  Mr 
Gillibrand  will  be  82  in  April  and  his  wife 
is  80.  He  joined  the  firm  in  the  weaving 
department  in  1916,  following  his  father 
who  was  the  first  weaving  manager,  and 
he  retired  in  1963. 

Mr  Donald  A.  Spence  has  taken  up  the 
position  of  marketing  director  for  the 
consumer  products  division  of  the  Warner- 
Lambert  organisation  at  Eastleigh  in 
Hampshire.  Mr  Spence  heads  consumer 
brand  management  teams  responsible  for 
marketing  the  hair  care,  confectionery  and 
toiletry  products  of  Richard  Hudnut  Ltd, 
Lambert  Chemical  Co  Ltd,  Hall  Bros 
(Whitefield)  Ltd,  Schick  International  and 
Warner-Lambert  (Ireland)  Ltd.  Until  his 
move  to  Eastleigh,  Mr  Spence  was 
director  of  consumer  product  development 
at  Warner-Lambert's  European  manage- 
ment centre  in  Brussels.  Prior  to  that  he 
was  with  the  Warner-Lambert  American 
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Mr  and  Mrs  R.  M. 
Hall  held  a 
reception  in 
Kimbolton  Castle 
recently  to  celebrate 
the  bicentenary  of 
their  pharmacy  at 
1  St  Andrews  Lane, 
Kimbolton,  Cambs. 
Kimbolton  School, 
owners  of  the 
Castle,  have  in  their 
archives  the  deed 
leasing  the  premises 
to  Thomas  Peck, 
apothecary,  on 
March  25  1776. 
Pictured  left  to  right 
with  Mr  Hall  are 
Mrs  P.  Robins,  Mrs  F 
courtesy  of  Cambridge  Evening  News) 


Hall,  his  pharmacist  wife  Patricia  and  Douglas  Hall.  (Photo  by 
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1976  will  be  a  bad  year. 

if  you  are  aa  insect,that  is. 


1975  was  a  bad  enough  year  for  insects 
because  1975  was  a  great  year  for  Fly-Tox 
insect  control  products.  Fly-Tox  is  the 
fastest  growing  brand  in  the  market  and 
it's  going  from  strength  to  strength. 
So  1976  will  be  a  very  good  year  for 
Fly-Tox.  And  a  very  bad  one  for  insects. 

New  Generation  Insect  Control 

Fly-Tox  is  the  safe,  modern  way  of  eliminating 
flies,  wasps  and  most  other  problem  insects  all 
summer  through. 

Add  to  this  advanced  approach  to  insect  control 
the  fact  that  Fly-Tox  products  are  very  compet- 
itively priced  and  you'll  see  just  why  Fly-Tox  is 
so  successful. 

Backed  by  National  Advertising 

During  1976,  each  and  every  Fly-Tox  product  will 
be  supported  by  national  advertising  across  a  wide 
range  of  home,  general  and  womens  interest 
publications. 

The  right  flykiller  for  the 
right  job. 


Fly-Tox  Vapour  Grille 
is  the  low  priced  auto- 
matic flykiller  for 
kitchens  and  smaller 
rooms  that  really  made 
an  impression  on  the 
market  in  1975. 


A  new  approach  to  woodworm 
control 


Fly-Tox  Vapour  Spray 
is  different  from 
other  aerosols-it's 
not  just  a  contact 
killer,  one  spray 
lasts  all  day. 


Fly-Tox  Superblock 
is  a  technically 
advanced  fully  auto- 
matic flykiller 
designed  for  living 
rooms  and  very  compet- 
itively priced. 


WM 


1 


m  IOFT-GUARD 


Woodworm  has 
always  been  a  destr- 
uctive and  costly  pest 
but  with  the  introduction 
of  Fly-Tox  Loft-Guard, 
there's  now  a  way  to 
help  control  woodworm 
that's  easy  and  very 
reasonably  priced. 


What  your  customers  have  been 
waiting  for 

Traditional  flysprays  aren't 
effective  against  spiders,  ants 
and  other  crawling  pests. 
But  now,  for  the  first  time, 
Fly-Tox  Creepy  Crawly  Spray  gives 
your  customers  a  very  effective 
weapon  against  crawling  insects, 
like  spiders  and  ants.  j 
Phenomenally  successful  last 
year,  Creepy  Crawly  Spray  should  Kfessl 
forge  itself  an  even  bigger 
market  in  1976. 

The  outdoor  scene 

Rounding  off  the 
Fly-Tox  range  of 
insect  control 
products  is  Repel-a 
highly  effective 
insect  repellent  in 
handy  tissue  form.  So 
effective,  in  fact, 
that  the  British 
Olympic  Yachting 
team  have  successfully 
tested  the  product 
and  will  be  taking  Repel 
to  Canada  with  them  in  1976. 


Fly-tOK 

A  profitable  way  to  control  insects 


® 


Fly-tox  is  a  registered  trade  mark 
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PHILIPS  REPORT 


PHILIPS 


Hie  Philips  Home  Trim  has 
only  been  out  six  months. 

And  already  we're  improving 
its  performance. 


It's  been  so  successful  in  the  Midlands, 
Lancashire,  Yorkshire  and  Tyne  Tees  we're 
going  to  keep  running  it. 

From  May  10th  for  4  weeks  in  Lancashire, 
Yorkshire  and  Tyne  Tees.  And  from  June  21st 
for  4  weeks  in  the  Midlands. 

We're  also  extending  the  TV  campaign  to 
Harlech,  Anglia,  London  and  Southern 


We  expect  it  to  be  equally  successful  in  these 
areas.  So  we're  going  to  start  running  it.  From 
June  21st  for  4  weeks.  The  total  campaign 
will  reach  over  19  million  adults. 

So  make  sure  of  your  cut. 
Get  your  order  in  early. 

Simply  years  ahead. 


PHILIPS 
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Chicle  division  (confectionery  lines).  He 
is  shortly  moving  to  the  United  Kingdom 
with  his  wife  and  family,  and  will  be 
taking  up  residence  in  Kingsworthy  near 
Winchester. 


Mr  Allen  (left)  with  Mr  Newberry 


Mr  Frank  Allen,  FPS,  DBA,  area  phar- 
maceutical officer  at  Whipps  Cross  Hos- 
pital, Leytonstone,  has  received  the  1976 
Evans  Medal  awarded  for  services  to 
hospital  pharmacy,  from  Mr  Aubrey 
Newberry,  technical  services  manager  at 
Evans  Medical  Ltd.  Mr  Allen  is  a  founder 
member  of  the  Medical  Society  at  Whipps 
Cross  Hospital  and  is  well-known  for  his 
writing  on  pharmacy.  Outside  work  he  is 
chairman  of  the  Sherlock  Holmes  Society, 
president-elect  of  the  Omar  Khayyam 
Club,  a  member  of  the  wine  committee  of 
the  Savage  Club — and  a  bee-keeper. 

Deaths 

Dick:  Recently,  Mr  James  Dick,  MPS,  51 
Crayburn  House,  Aikman  Avenue,  Leices- 
ter. Mr  Dick  qualified  in  1927. 

O'Malley:  On  April  6,  the  Rt  Hon  Brian 
O'Malley,  MP,  Minister  of  State,  Depart- 
ment of  Health  and  Social  Security,  aged 
46.  Mr  O'Malley  specialised  in  the 
pensions  aspects  of  the  Department's 
work. 

Sykes:  On  April  4,  Mr  George  Sykes, 
MSc,  FRIC,  FIBiol,  Honorary  MPS,  Wey- 
bridge,  Surrey.  Dr  T.  D.  Whittet,  chief 
pharmacist,  Department  of  Health,  writes : 
My  colleagues  and  I  were  shocked  and 
saddened  by  the  sudden  death  of  George 
Sykes.  He  joined  the  Department  as  one 
of  the  first  principal  inspectors  of  the 
Medicines  Inspectorate,  shortly  after  retir- 
ing as  head  of  the  microbiology  division 
of  the  Boots  organisation.  During  his  five 
years  with  us,  he  gained  the  respect  of  his 
colleagues  and  of  the  numerous  organisa- 
tions in  this  country  and  abroad  which  he 
visited  in  the  course  of  his  duties.  He 
helped  in  the  production  of  the  Guide  to 
Food  Pharmaceutical  Manufacturing  Prac- 
tice (the  Orange  Guide)  and  he  enjoyed 
lecturing  and  the  work  of  the  inspectorate. 
He  gave  valuable  assistance  to  the  BP 
Commission  for  many  years  in  the  expert 
committees.  His  fatal  illness  started  later 
in  the  day  after  he  had  given  an  excellent 
lecture  at  the  Interphex  exhibition  in 
Brighton.  He  was  about  to  retire  and  we 
are  very  sorry  that  he  has  not  lived  to 
enjoy  a  well  earned  retirement.  We  extend 
our  deepest  sympathy  to  his  widow. 
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Topical  reflections 

BY  XRAYSER 


Policies 

It  has  always  seemed  to  me  to  be  a  curious  circumstance  that  it  is  invariably 
the  other  fellow  who  is  being  political.  Each  party  to  a  discussion  is  being 
perfectly  neutral,  rational  and  quite  detached,  according  to  his  lights,  when 
it  suddenly  becomes  obvious  that  one  (or  the  other)  has,  surprisingly, 
become  political.  How  often  have  I  seen  it,  and  the  meeting  at  Nottingham 
proved  no  exception.  I  am  quite  sure  that  Mr  Eric  Ogden,  Labour  member  of 
Parliament  and  Parliamentary  adviser  to  the  Pharmaceutical  Society,  and 
Mr  Donald  Royce,  a  member  of  the  Pharmaceutical  Services  Negotiating 
Committee,  each  thought  he  was  putting  forward  an  argument  which  had 
no  political  hue  of  any  kind,  and  we  must  credit  them  with  that  conviction. 

The  impartial  reader  may  feel  that  it  is  possible  that  there  is  room  for 
doubt — assuming  that  there  is  such  a  thing  as  an  impartial  reader.  Mr  Ogden, 
after  examining  a  range  of  possibilities,  reminded  his  audience  that  the 
Government,  of  which  he  is  a  supporter,  had  the  responsibility  of  providing 
a  pharmaceutical  service,  and  that  if  all  other  means  failed  it  might  be 
necessary  for  it  to  be  wholly-owned  and  controlled  by  State  direction.  That 
has  been  true  since  1948.  There  is  nothing  new  in  the  proposition.  And 
pharmacy  has  been  successful  in  the  intervening  years  in  providing  a 
pharmaceutical  service. 

Mr  Royce  referred  to  a  "vociferous  minority''  who  discussed  and 
advocated  movement  into  health  centres,  but  again  there  is  nothing  new  in 
the  concept,  for  it  has  been  in  the  scheme  of  things  since  1948.  The 
difference  between  then  and  now  may  lie  in  the  changes  in  education 
and  practice,  in  the  course  of  which  the  modern  pharmacist  has  acquired 
a  specialised  professional  knowledge  far  beyond  that  of  a  generation  ago, 
and  he  or  she  hopes,  on  qualification,  to  have  the  opportunity  to  use  the 
expertise  imparted  at  university.  It  may  be  that  the  young  graduate,  if 
scientifically  inclined,  will  not  look  particularly  kindly  on  the 
brilliantly-lighted,  cheap  appearance  of  many  cut-price  modern  pharmacies 
as  being  the  likeliest  location  in  which  to  practise  the  art.  But  that 
is  an  individual  matter. 

Professional  services 

Mr  Royce  is  reported  as  saying  that  the  average  pharmacy  devoted  50  per 
cent  of  its  resources  to  the  NHS,  therefore  only  half  of  the  present  numbers 
could  cope  with  the  flow  of  prescriptions  on  a  full-time  basis.  It  is  an 
argument  that  crops  up  frequently,  and  with  repetition  it  could  have  an 
effect  not  wanted  by  what  we  must  call  the  vociferous  majority.  Government 
could  feel  itself  compelled  to  wonder  if  there  is  justification  for  subsidising 
education  for  a  larger  number  of  pharmacists  than,  according  to  a  member  of 
the  Pharmaceutical  Services  Negotiating  Committee,  seems  to  be  necessary. 
I  think  that  there  is  no  doubt  that  pharmacy  has  given  a  good  and 
satisfactory  service,  even  if  the  dignified  and  professional  appearance  has 
sadly  deteriorated  since  1948,  and  there  is  now  an  atmosphere  which  is 
frivolous  by  comparison. 

Remedy 

But  that  is  something  that  pharmacy  itself  can  remedy.  It  cannot  be 
compatible  with  the  serious  matter  of  presenting  a  prescription  if,  in  order 
to  hand  it  over,  the  customer  has  to  steer  a  course  through  gondolas  and 
"dump-bins"  of  hair  colourants,  cut-price  shampoos,  tights  and  throwaway 
nappies  to  reach  the  pharmacy  counter.  The  profession  should  be  directing 
its  efforts  to  the  full  utilisation  of  the  services  and  skills  of  the  pharmacist. 
That  way  his  satisfaction  and  fulfilment.  It  is  not  a  matter  or  right  or  left, 
but  one  of  right  or  wrong. 
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Our  rusks  are  far  less  sweet 
because  too  much  sugar 


isn't  good  fora  baby. 


New  Cow  &  Gate  Liga  Rusks  are 
very  different  to  the  kind  of  rusks  most  babies  are  used  to. 

One,  they're  square.  Two,  they  contain  far  less  sugar. 

But  even  with  a  lower  level  of  sweetness,  they  still 
provide  babies  with  a  well-balanced  diet 

Of  course,  lessening  the  sugar  content  isn't  all  we've  done 
to  make  Cow  &  Gate  Liga  Rusks  preferable  to  others. 

National  full-colour  advertisements  and  a  regional 
TV  campaign  will  be  telling  mothers  of  the  many  nutritional 
benefits  to  be  found  in  Cow  &  Gate  Liga 

©  A  good  square  rusk,  full  of  good 
square  nourishment  For  fitter,  rather 
than  fatter,  babies. 

Not  to  mention  healthy  sales. 
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Napcolour's  yacht  competition 

Napcolour  Ltd,  76  Lower  Bridge  Street, 
Chester,  are  to  launch  next  month  what 
they  describe  as  the  most  ambitious  com- 
petition yet  from  a  photo  finishing  house. 

The  competition — devised  to  emphasise 
the  link  between  amateur  photography 
and  outdoor  leisure  activities  generally — 
centres  around  yachting,  and  in  particular 
the  Dragon  racing  yacht,  Napdragon, 
which  the  company  are  entering  in  the 
Edinburgh  Cup  international  series  to  be 
held  off  the  North  Wales  coast  in  June. 
A  free  entry  in  the  competition  is  to  be 
available  to  customers  of  Napcolour 
dealers  for  each  film  brought  in  for 
developing  and  printing;  for  colouring  in 
a  line  drawing  of  the  yacht,  entrants  stand 
to  win  one  of  five  first  prizes  of  Embassy 
dinghies;  20  second  prizes  of  Topper 
sailing  dinghies,  or  100  runner-up  prizes 
of  Kodak  56X  camera  outfits. 

The  competition  is  backed  up  by  full- 
colour  window  posters,  counter  cards  and 
leaflets.  Napcolour  will  be  presenting  a 
Topper  two-man  dinghy  to  each  of  the 
dealers  serving  a  first-prize  winner,  and 
pre-competition  seminars  are  to  be  held 
for  dealers  at  major  centres  including 
London,  Chester,  Cardiff,  Birmingham, 
Nottingham,  Bristol,  Morley  and  Man- 
chester. 

Napcolour  estimate  that  the  developing 
and  printing  market  is  now  worth  more 
than  £100m.  As  well  as  the  competition, 
the  company  have  a  new  laboratory 
opening  at  Morley — completed  at  a  cost 
of  £lm — to  replace  a  former  laboratory 
nearby,  and  a  collection  and  delivery 
depot  is  to  start  operating  soon  in 
Winchester. 


This  new  counter  unit,  containing  six 
330ml  bottles  of  Izal  antiseptic,  is 
available  from  Sterling  Homecare, 
Surbiton-upon-Thames,  Surrey  KT6  4PH. 
Izal  antiseptic  is  now  distinctively 
packaged  in  green  and  white  with  a 
bright  new  label 
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The  QT/Sudden 
Tan  display  unit 
for  1976  is  now 
available  from 
Plough  (UK)  Ltd, 
Penarth  Street, 
London  SE15  1TR. 
It  includes  a 
free  Sudden  Tan 
"try  me"  tester 


Supply  of  Steroxin  hydrocortisone  cream 

Geigy  Pharmaceuticals,  Hurdsfield  Indus- 
trial Estate,  Macclesfield,  Ches,  say  that 
stocks  of  Steroxin  hydrocortisone  cream 
15g  will  be  exhausted  by  about  mid-April. 
After  this  time  orders  will  be  met  by  the 
20g  pack  (£111  trade). 

Duphalac  size  change 

The  200ml  and  21  presentations  of  Dupha- 
lac have  been  replaced  by  300ml  (£1  89 
trade)  and  11  (£5  38)  bottles.  Duphar 
Laboratories  Ltd,  Duphar  House,  Gaters 
Hill,  West  End,  Southampton  S03  3JD, 
are  packing  the  new  presentations  with  a 
pilfer-proof  cap  and  an  "easy-pour,  drip- 
free"  fitting. 

Improved  Gravigard  introducer 

Searle  Laboratories,  division  of  G.  D. 
Searle  &  Co  Ltd,  PO  box  53,  Lane  End 
Road,  High  Wycombe,  Bucks  HP  12  4HL, 
have  developed  a  new  Gravigard  intro- 
ducer (£2-75  trade).  The  new  plastic  hood 
allows  the  copper  intra-uterine  device  to 
be  easily  loaded  and  a  plastic  moulded 
rod  provides  greater  flexibility  during 
insertion.  A  string  clip  prevents  premature 
expulsion  of  the  device  from  its  tube  and 
the  tensile  strength  of  the  string  has 
been  increased. 

Chefaro  take  over  Swiss  Bio-facial 

Chefaro  Proprietaries  Ltd,  Crown  House. 
London  Road,  Morden,  Surrey  SM4  5DZ, 
have  taken  over  manufacture  and  distri- 
bution of  the  acne  treatment  product 
Swiss  Bio-facial.  Chefaro  say  their  inten- 
tion is  to  maintain  the  product  and  to 
re-establish  it  as  chemist-only.  In  addition, 
they  will  be  supporting  the  range  with  a 
substantial  advertising  and  promotional 
budget  during  the  rest  of  1976  and  1977. 

Retail  prices  for  the  treatment  cream 
and  medicated  deep  cleansing  lotion  are 
unchanged  (£L20  and  £0-99  respectively). 

PLJ  to  be  relaunched 

PLJ  is  to  be  relaunched  by  Beecham 
Foods,  Beecham  House,  Brentford,  Middle- 
sex, with  the  emphasis  being  placed  on 
the  drink's  "beauty  promoting"  qualities. 

"PLJ  helps  bring  out  the  natural  beauty 
in  you"  is  to  be  the  theme,  which  is  car- 
ried through  to  the  redesigned  label  on 
the  brighter  pack.  An  extensive  range  of 
display  material  features  both  original 
sharp   and   slightly   sweetened   varieties : 


these  include  aisle  arresters,  bottle  stands, 
shelf-edgers  and  banners.  A  special  bonus 
is  to  be  available  on  six  cases  or  more. 

The  new  image  is  to  be  backed  with 
two  "heavy"  national  television  cam- 
paigns, beginning  in  early  May,  with 
additional  support  from  full  page  colour 
advertisements  in  national  slimming  maga- 
zines throughout  the  year.  A  programme 
of  consumer  promotions  is  planned  for 
the  summer,  including  a  special  PLJ  glass 
tumbler. 

Pastille  supplies 

Potter  &  Clarke  Ltd,  44a  The  Green, 
Warlingham,  Surrey  CR3  9YS,  say  that 
the  range  of  Potter's  pastilles  is  now  in 
good  supply  again  after  a  long  period  of 
gum  shortage.  The  range  includes  glycerin 
and  blackcurrant,  Gee's  linctus,  glycerin, 
lemon  and  honey,  glycerin  of  thymol,  and 
menthol  and  eucalytol. 

Larger  size  Aero-dry 

A  new  larger  size  Aero-dry  shampoo  (12g, 
£0-36)  is  now  available  from  International 
Laboratories  Ltd,  Lincoln  Way,  Windmill 
Road,  Sunbury-on-Thames,  Middlesex.  It 
comes  in  a  new  colour  pack,  designed  to 
catch  the  customer's  eye  and  sell  itself  off 
the  shelf.  The  price  per  gram  is  exactly 
the  same  as  for  the  old  pack.  The  makers 
say  that  Aero-dry  is  the  chemist-only 
brand  leader  amongst  dry  shampoos  and 
is  growing  at  over  30  per  cent  a  year. 

Rickets  prevention  campaign 

A  campaign  to  prevent  rickets  in  Bradford's 
Asian  community  is  being  supported  by 
British  Cod  Liver  Oils  (Hull  &  Grimsby) 
Ltd,  Marfleet,  Hull  HU9  5NJ.  Leaflets, 
for  pharmacists  to  hand  out,  explaining 
the  role  of  cod  liver  oil  in  prevention  of 
the  disease  are  available,  together  with  a 
window  sticker,  both  written  in  Urdu. 
The  information  is  also  being  published 
in  the  local  Urdu  paper.  The  company  is 
advertising  on  Pennine  radio's  Asian 
programme  "Meeting  point"  and  in  two 
Asian  cinemas.  There  are  plans  to  extend 
the  campaign  to  other  cities  with  large 
Asian  communities. 

Luma  additional  size 

A  500g  pack  of  Luma  (£0  50)  will  be 
available  from  May  1  from  Earex  Products 
Ltd.  3  Miles  Buildings,  Bath  BA1  2QS. 

Trade  News  continued  on  p516 
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Anadin  'chemist'  competition 

A  weekend  for  two  in  Amsterdam  with 
£75  spending  money,  or  an  alternative  of 
£275  in  cash,  is  the  first  prize  in  the 
"Anadin  Easter  extravaganza"  competition 
announced  by  International  Chemical  Co 
Ltd,  11  Chenies  Street,  London  WC1E 
7ET,  for  chemists  and  their  staffs.  There 
are  30  runner-up  prizes  of  picnic  hampers 
equipped  for  six  people. 

ICC  representatives  will  distribute  com- 
petition entry  forms  which  show  a  picture 
of  an  Easter  egg  containing  numerous 
Anadin  packs.  Competitors  have  to  judge 
how  many  packs  are  visible  and  then 
state  in  not  more  than  12  words  why  they 
think  that  Anadin  is  the  brand  leader. 
The  competition  closes  on  May  14. 

New  Formula  16  campaign 

A  major  national  advertising  campaign  for 
Formula  16,  Lady  Formula  16  and  new 
Formula  16  luxury  shampoos  is  to  be 
launched  on  April  11.  Just  over  £50,000 
will  be  spent  on  the  initial  burst  between 
mid-April  and  June  with  advertisements 
in  the  Sunday  Times  and  Daily  Telegraph 
supplements,  Woman  &  Home  and  the 
Reader's  Digest. 

Two  alternative  advertisements  carry 
the  headlines  "Life  begins  at  16"  or  "Will 
tomorrow  be  another  grey  day?" 

L.  E.  Vincent  &  Partners,  10  Haymarket, 
London  SW1Y  4BX,  expect  to  launch  the 
second  phase  of  the  campaign  in  the 
autumn. 

Tiroler  offered  direct 

A  40g  tube  of  Tiroler  self  tan,  normal 
retail  £1  -48,  is  being  offered  direct  to 
consumers  by  Natura  Products  Ltd,  90 
Belsize  Lane,  London  NW3,  at  a  discount 
price  of  £1  -20  including  post  and  packing. 

Delrosa  'baby  savers' 

A  new  consumer  promotion  for  Delrosa 
baby  syrups,  "Delrosa  baby  savers", 
features  a  catalogue  offering  ten  high 
quality  baby  articles  at  "significantly 
reduced  prices".  The  catalogue  will  be 
available  at  point-of-sale  and  contains  full 
descriptions  of  all  the  items  on  offer  and 
how  to  order  them.  Average  saving  on 
these  items  is  said  to  be  over  25  per  cent. 

To  launch  the  campaign  the  catalogue 
will  be  inserted  in  Mother  and  Mother 
and  Baby  twice  during  1976.  Advertise- 
ments announcing  the  scheme  will  also 
appear  in  most  of  the  major  women's 
magazines  and  baby  Press  throughout  the 
year.  Point-of-sale  material  includes  a 
dumpbin  and  counter  unit. 

Delrosa  bottles  will  also  feature  the 
scheme  and  flash  labels  will  show  indivi- 
dual items  available  from  the  catalogue. 
The  items  featured  will  change  every  eight 
weeks  and  will  start  with  the  "baby 
buggy".  The  promotion  is  directly  linked 
to  sales  of  Delrosa  by  means  of  proof  of 
purchase  which  requires  the  customer  to 


save  Delrosa  bottle  tops — from  two  to  five 
depending  on  the  cost  of  the  item  ordered. 

Sterling  Health  Products,  Surbiton, 
Surrey  KT6  4PH,  say  the  scheme  has 
been  developed  because  of  the  tremen- 
dous success  of  the  consumer  special 
offers  on  Delrosa  in  1975  ("baby  buggy" 
and  "baby  sitta").  It  will  also  provide 
continuous  backing  for  the  brand. 

Easter  holiday  closings 

The  following  will  be  closed  for  the 
Easter  period  from  the  close  of  business 
Thursday,  April  15  until  9  am  Wednesday 
April  21  : 

Approved  Prescription  Services  Ltd,  PO 
Box  15,  Whitcliffe  Road,  Cleckheaton, 
West  Yorkshire  BD19  3BZ. 


CIBA  Laboratories,  Horsham,  West  Sussex 
RH12  4AB. 

Closed  from  close  of  business  Thursday, 
April  15  until  9  am  Tuesday  April  20: 
May  &  Baker  Ltd,  Dagenham,  Essex.* 
Upjohn  Ltd,  Fleming  Way,  Crawley,  West 
Sussex  RH10  2NJ  (closed  Thursday  from 
4  pm).* 
Others : 

Parke,  Davis  &  Co,  Usk  Road,  Pontypool, 
Gwent  NP4  8YH  (closed  April  19-20). 
*Urgent  supplies  available  from  John  Bell 
&  Croydon,  50  Wigmore  Street,  London 
W1H  0AU. 


on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y— Yorkshire;  Sc — Scotland;  WW — Walos  and 
West;  So — South;  NE — North-east;  A — Anglla; 
U— Ulster;  We — Westward;  B — Border; 
Q — Grampian;  E — Elreann;  CI — Channel  Island 

Alberto  Groom  Out  Grey:  All  except  U, 
B,  E 

Close-up:  All  except  E 
Denclen:  M,  Lc,  Y,  ME 
Denim:  M 

Elbeo:  M,  Y,  Sc,  NE,  U,  We 

J-cloths:  Ln,  So,  A 

Johnson  baby  powder:  All  except  E 

Kodak  Instamatic  cameras:  All  except  E 

Listerine:  Ln 

Matey:  All  except  U,  E 

Poise:  All  except  E 

Slender:  All  except  E 

Sunsilk  setting  lotion:  All  except  U.  E 

Sunsilk  shampoo:  All  except  U.  E 


10  April  1976 


Chemist  &  Druggist  517 


New 
products 


Cosmetics  and  toiletries 

For  in  or  out  of  the  sun 

J.  Pickles  &  Sons  have  introduced  Sun- 
lover  sun  tan  cream  (54cc  tube,  £0-45), 
designed  to  give  a  bronzing  effect  without 
the  sun  while  at  the  same  time  containing 
a  filter  to  prevent  burning  when  the  skin 
is  exposed  to  sunlight.  Sunlover  is  sup- 
plied in  display  outers  of  12  tubes  (J. 
Pickles  &  Sons,  Church  Lane,  Knares- 
borough,  North  Yorkshire  HG5  9AS). 

Slimming 

'Slim  and  keep  fit'  kit 

The  Portabell  keep  slim  and  fit  kit  (about 
£8-45)  is  intended  to  help  adults  keep 
slim  and  fit.  Another  model  is  being 
introduced  later  in  the  year  for  children. 
The  kit  comprises  two  weighted  exercise 
bands  which  can  be  applied  to  the  wrist 
or  ankles.  The  man's  size  weighs  21b  8oz 
and  ladies'  size  lib  12oz  and  they  are 
accompanied  by  28  exercise  diet  cards. 
The  cards,  packed  in  a  wallet,  and  exer- 
cise bands,  come  in  a  zipped  carrying 
case.  A  counter  display  dispenser  holds 
five  units.  For  a  limited  period  there  will 
be  two  multi-packs — one  version  will  con- 
tain   three    men's    and   two   ladies'  kits 


(£26  08  per  case  trade)  and  the  other  will 
contain  two  men's  and  three  ladies'  kits 
(£25-76).  Press,  television  and  local  adver- 
tising is  planned  (Portabell  Keep  Fit 
Systems  Ltd,  138  Park  Lane,  London  Wl). 

Health  foods 

Chelated  minerals 

A  new  form  of  mineral  supplement, 
Aminochel  amino  acid  chelated  minerals, 
is  being  introduced  to  the  British  market 
by  Healthcrafts,  a  division  of  Associated 
Health  Foods.  The  makers  say  that 
chelated  minerals  have  been  shown  in 
human  trials  to  have  an  absorption  rate 
at  least  four  times  that  of  the  mineral 
preparations  hitherto  available.  They  also 
claim  that  there  is  no  risk  of  absorption 
being  affected  by  other  food  constituents 
or  gastro-intestinal  distress  with  minerals 
administered  in  this  form. 

The  Aminochel  range  comprises  seven 
single-mineral  tablets  and  a  multi-mineral 
tablet,  each  available  in  bottles  of  100. 
Mineral  content  per  tablet  and  price  per 
100  tablets  are:  calcium,  75mg,  £1-62; 
iron,  8mg,  £1-15;  manganese,  2mg,  £1-15; 
magnesium,  50mg,  £1-62;  copper,  lmg, 
£1-15;  zinc,  5mg,  £1-15;  chromium, 
0-33mg,  £1-15;  multi-mineral  supplement, 
£3  - 1 7  (Associated  Health  Foods  Ltd, 
Byfleet,  Surrey). 

Sundries 

Comfort  for  babies  and  elderly 

A  new  babypad  has  been  developed  by 
Saluki  Fabrics  Ltd  from  their  Ventapad, 
a  product  used  by  hospitals  for  the  pre- 
vention and  cure  of  bedsores.  The  Saluki 
babypad  (£3-10)  is  for  comfort  and 
warmth  in  pram,  cot,  carrycot  and  bed. 


SHJA136 


SPANSULE'  CAPSULES 

offer  a  good  deal 
for  your  customers 
and  for  you! 

Low  outlay 

Special  introductory  offer  (while  stocks  last) 
24  cartons  charged  as  only  20 
-ONLY  £8.00  (excluding  VAT)  per  outer  of  24 

High  profit 

Retail  Pnce-65p  per  carton  (including  VAT) 
Profit  per  outer- £6.40 
.e.  over  26V2P  per  pack 
(44%  on  selling  price) 


Available  through 
your  local  wholesaler, 
or  contact  your  SK&F 
representative  for 
further  details. 


Smith  Kline  &  French  Laboratories  Limited  'Histryl'  (diphenylpyraline  hydrochloride) 
Welwyn  Garden  City,  Hertfordshire  AL7  1EY    and  'Spansule' are  trade  marks. 


Also  useful  after  bathing  the  baby  and  as 
a  playpad,  it  can  be  rolled  up  or  folded 
into  a  small  package  for  travelling.  The 
babypad  is  said  to  be  well  within  the 
specified  limit  of  the  British  Standards 
Institute  suffocation  test,  even  after 
washing.  The  size  is  29inxl4in. 

For  the  elderly,  worried  about  the  run- 
ning costs  and  safety  of  electric  blankets, 
the  Saluki  slumberpad  is  available  in  both 
single  (£13  50)  and  double  size  (£19  95). 
The  Slumberpad  is  placed  on  top  of  the 
mattress  in  direct  contact  with  the  body 
and  is  said  to  reduce  dramatically  the  risk 
of  hypothermia.  The  Ventapad  fabric  has 
a  soft,  resilient  pile  fin  to  lin,  is  claimed 
machine  washable  and  dryable,  autoclav- 
able,  non-toxic,  non-allergic  and  flame 
resistant  (Saluki  Fabrics  Ltd,  domestic 
textiles  division,  Cheapside  Mills,  Brad- 
ford Road,  Batley,  West  Yorks). 


Ftescrptbn 


TREO  SULFAN  LEO  capsules 

Manufacturers  Leo  Laboratories  Ltd, 
Hayes  Gate  House,  27  Uxbridge  Road, 
Hayes,  Middlesex  UB4  0LF 
Description  White  opaque  capsule  con- 
taining L-threitol  1,  4-dimethane  sulfonate 
250mg 

indications  Ovarian  cancer 
Contraindications  Pregnancy.  Discontinue 
if  white  blood  cell  count  below  2,000/mcl 
or  thrombocyte  count  below  100,000/mcl 
Dosage  Intermittent  therapy — 1,000  to 
1.500mg  daily  in  three  or  four  doses  up  to 
total  30-40g.  Length  of  course  and  inter- 
val between  adjusted  according  to  effect 
on  bone  marrow.  Continuous  therapy — 
Initially  l,250mg  daily  in  three  divided 
doses  for  one  month,  followed  by  500mg 
daily.  Starting  dose  may  be  750mg  daily 
if  radiotherapy  given  concurrently.  Should 
be  swallowed  whole 

Side  effects  Reduction  of  white  blood  cell 
and  thrombocyte  counts — minimal  levels 
may  not  occur  until  2-3  weeks  after  treat- 
ment.  Counts   usually   return   to  normal 
within  four  weeks  after  treatment.  Rarely, 
nausea,    vomiting    and    abdominal  pain, 
exanthema.  Three   reports   of  stomatitis, 
two  in  patients  who  chewed  capsules.  One 
report   of   alopecia   and   of   jaundice  in 
patient  with  previous  cholecystectomy 
Packs  100  capsules  (£12  trade) 
Supply     restrictions     Recommended  on 
prescription  only 
Issued  April  1976 

Notes  L-threitol  1,  4-  dimethane  sulfonate 
is  an  alkylating  agent  with  antineoplastic 
activity,  due  to  formation  of  epoxide 
compounds  in  vivo 

Retin-A  additions 

Retin-A  gel  (60g  tube,  £2  64  trade)  and 
Retin-A  lotion  (80ml.  £264)  are  being 
introduced  on  April  20  by  Ortho  Pharma- 
ceutical Ltd,  PO  box  79,  Saunderton,  High 
Wycombe,  Bucks  HP  14  4HJ.  The  30ml 
lotion  will  be  discontinued  when  present 
stocks  are  exhausted. 
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Interphex  conference,  Brighton 

'Uncertainty  surrounds  future 
of  safety  packaging 


Speakers  at  the  Interphex  conference  last 
week  complained  about  the  uncertainties 
surrounding  the  future  of  child-resistant 
packaging. 

Mr  R.  E.  Abbott,  Metal  Box  Ltd,  felt 
a  Government  statement  on  proposals  for 
the  next  five  years  was  needed — it  would 
enable  packaging  suppliers  to  plan  their 
resources  and  reassure  them  that  the 
investment  now  being  committed  to 
reclosable  child-resistant  containers  would 
not  be  wasted  through  changes  in 
legislation. 

The  industry  needed  clarification  on 
whether  liquid  medicines  and  household 
products  were  likely  to  be  covered  by 
safety  packaging  regulations,  and  whether 
permitting  reclosable  containers  for  aspirin 
and  paracetamol  was  to  be  a  permanent  or 
temporary  measure.  Strip  packaging  should 
be  subjected  to  the  same  kind  of  testing 
as  reclosable  containers,  he  continued,  but 
above  all,  "we  ask  now  for  reclosable 
child-resistant  packs  to  be  given  a  full  and 
fair  opportunity  to  prove  their  efficiency 
in  the  market  place  and  to  prove  that 
they  can  substantially  reduce  the  incidence 
of  child  poisoning". 

Free  choice  tor  industry 

Mr  C.  McHardy  Smith,  marketing 
manager,  UG  Closures  and  Plastics  Ltd, 
agreed  that  a  major  problem  facing  the 
packaging  industry  was  whether  to  invest 
in  more  equipment  to  make  reclosable 
packs  that  may  not  meet  Department  of 
Health  approval  in  the  future.  He  felt  that 
all  forms  of  safety  packaging  should  be 
subject  to  the  BSI  test  procedure,  includ- 
ing a  visual  demonstration:  "The 
Americans  quite  logically  insist  that  any 
safety  pack,  reclosable  or  non-reclosable, 
must  pass  the  PPA  test  protocol." 

Commercial  forces  would  determine 
whether  unit  dose  or  crc's  became  more 
widely  used:  "Let  the  pharmaceutical 
industry  have  a  free  choice  to  select  the 
most  suitable  form  of  packaging  for  its 
particular  product." 

The  Medicines  Commission  had  con- 
sidered unit  dose  packaging  inherently 
safe  although  it  had  never  been  subjected 
to  long  term  in-home  tests  as  crc's  had  in 
America  and  Canada,  he  added.  In  the 
UK,  UG  Closures  and  Plastics  were 
discussing  with  senior  citizens'  organisa- 
tions the  possible  difficulties  met  by  the 
elderly  in  the  use  of  crc's. 

Mr  A.  Dean,  FPS,  development  services 
manager,  Fisons  Ltd  pharmaceutical  divi- 
sion, believed  industry  was  now  fighting 
a  "rearguard  action"  as  the  time  originally 
suggested  by  the  Government  had  been 
eroded  by  discussion  and  the  time  remain- 
ing was  totally  inadequate  if  industry  was 
to  have  a  free  choice  in  crc  selection. 
Many  would  be  forced  to  make  the  easiest 
decision,  ie  use  a  crc  on  a  conventional 


screw  finish,  which  limited  the  choice  of 
Clic-loc.  He  had  no  criticism  of  UG 
Closure  &  Plastics — who  put  money  into 
tooling  while  most  others  adopted  a  "wait 
and  see"  policy- -but  criticised  the  lack 
of  financial  support  to  provide  a  wider 
selection  of  crc's. 

The  policy  of  educating  people  to  store 
medicines  safely  and  a  "sitting  on  the 
fence"  attitude  meant  industry  had 
insufficient  information  on  child-resistant 
packaging  to  offer  the  advice  expected  of 
it.  He  recommended  that  any  cases  of 
poisoning  where  packs  met  the  first  stage 
of  the  legal  requirements  (children's 
aspirin  and  paracetamol)  should  be  fully 
monitored  and  that  research  on  all  types 
of  pack  should  be  carried  out  to  assess 
likely  problems  with  children,  the  aged 
and  infirm  and  whether  child  resistance 
was  maintained  in  use.  Stressing  that  his 
views  were  personal  and  not  those  of  his 
company,  he  said  a  lot  more  data  were 
needed  before  industry  committed  itself 
to  production  line  changes  and  that  a 
compromise  would  have  to  be  made  which 
considered  export  markets,  hospital  and 
retail  dispensing  requirements. 

Mr  B.  Silverman,  pharmacy  superinten- 
dent. Boots  the  Chemists  Ltd,  said  he  had 
been  pleasantly  surprised  by  the  degree 
of  acceptance  of  the  crc's  used  on  a  range 
of  the  company's  dispensed  medicines 
since  April  1975  (last  week,  p477). 

Outmoded  remedies 

"I  cannot  help  but  wonder  if  some  of 
our  more  old-fashioned  and  toxic  remedies 
have    not    become    outmoded    by  the 


It  will  be  some  considerable  time  before 
a  British  Standard  for  unit  dose  safety 
packaging  is  devised,  a  BSI  spokesman  said 
this  week.  The  task  is  proving  difficult 
because  of  the  wide  variety  of  materials 
and  designs  available,  as  well  as  the 
wide  range  of  pharmaceutical  products  to 
be  considered. 

The  BSI  committee  appointed  to  draft 
the  standard  met  for  the  first  time  in 
February  but  a  statement  in  "Foil  facts", 
a  publication  from  the  British  Aluminium 
Foil  Rollers  Association,  that  the  com- 
mittee's task  should  be  complete  by  the 
end  of  the  year  was  "optimistic",  accord- 
ing to  the  BSI  spokesman. 

The  committee  is  following  the  Depart- 
ment of  Health's  brief  to  write  a  test 
specification  for  which  children  would 
not  be  used  but  one  problem  is  that  it  is 
necessary  to  know  how  children  tackle 
strip  and  bubble  packs.  The  BSI  is  also 
experiencing  difficulties  in  writing  a  generic 
specification  for  testing  reclosable  child- 
resistant   packaging  without   the   use  of 


development  of  more  effective  and  less 
harmful  drugs",  said  Dr  R.  H.  Jackson, 
consultant  paediatrician,  Royal  Victoria 
Infirmary,  Newcastle.  A  toddler  had  been 
admitted  to  the  hospital  after  his  grand- 
mother had  given  him  camphorated  oil  to 
drink  instead  of  castor  oil.  "Is  there  really 
any  rational  necessity  for  either  of  these 
two  substances  to  be  on  sale  nowadays?" 
he  asked.  "Another  grandmother's  remedy 
which  we  could  well  do  without  is  the 
vaporising  of  phenolic  substances  by  the 
bedside  of  a  child  with  a  respiratory  infec- 
tion— I  have  had  more  than  one  child 
with  nasty  burns  of  the  mouth  and  throat 
through  drinking  the  fluid." 

Describing  the  child-resistant  packaging 
situation  in  the  USA,  Dr  A.  Temple, 
Child-related  Research  Inc,  University  of 
Utah,  believed  that  US  test  protocol  for 
crc's  was  a  "sound  and  reproducible"  pro- 
cedure. There  was  no  evidence  that  testing 
closures  on  some  14,000  children  was 
teaching  them  to  gain  entry  into  crc's. 

Product  coding 

During  a  session  on  product  coding, 
Mr  Ralph  G.  Towsey,  retail  systems  con- 
sultant, National  Cash  Registers  Ltd,  said 
progress  was  rapidly  being  made  towards 
establishing  a  standard  European  product 
code  to  be  called  European  Article 
Numbering.  Product  coding — assigning  a 
unique  number  to  identify  individual 
articles  at  the  retail  level — was  already 
established  in  the  United  States.  It  eased 
problems  of  stock  control,  ordering,  deliv- 
ery, invoicing  and  pricing.  EAN  could 
have  implications  for  retail  pharmacy  as 
products  involved  would  include  pro- 
prietary medicines,  toilet  and  household 
preparations,  dietetic  foods,  squashes,  and 
toilet  tissues. 

Mr  Towsey  explained  the  American 
Uniform  Product  Code  which  consisted 
of  numbers  plus  a  machine-readable 
symbol  based  on  dark  and  light  bars  of 
varying  width  printed  on  the  packs.  Com- 
puterised reading  equipment  at  the 
supermarket  checkout  enabled  the  price 
to  appear  on  a  display  panel  in  eight 
thousandths  of  a  second. 


children.  The  spokesman  said  that  it 
would  probably  be  easier  to  devise  such 
a  standard  for  unit  packaging  than  for 
reclosable  containers. 

□  Mr.  Alan  Williams,  Minister  for  Prices 
and  Consumer  Protection,  was  asked  in 
the  Commons  last  week  whether  hazardous 
household  products  were  to  be  fitted  with 
child-resistant  closures.  He  replied  that  the 
BSI  was  considering  a  test  specification  for 
child-resistant  packaging  of  these  sub- 
stances and  that  talks  would  be  held  with 
the  industry  with  a  view  to  securing 
voluntary  use  of  such  packaging  on  a 
range  of  potentially  harmful  products. 

Training  films  on  view 

Video  Arts  are  launching  their  "spring 
collection"  of  three  new  industrial  training 
films,  at  invitation  showings  to  be  held 
in  London  (April  29),  Leeds  (May  5), 
Birmingham  (May  6),  Bristol  (May  12) 
and  Manchester  May  18).  Ticket  applica- 
tion forms  and  film  details  from  Video 
Arts,  205  Wardour  Street,  London  Wl. 


Difficulties  over  devising  standards 


She  needs  something  for  period  pains... 
don't  give  her  aheadache  tablet. 


Give  her  Feminax. 
A  tablet  specially 
formulated  for  period 
pains.  The  new  flat  pack 
at49pfor20tablets5 
provides  better  value 
for  her,  and  more 
profits  for  you. 


Demand  for  Feminax 
has  more  than  doubled 
consumer  expenditure. 
So  make  sure  you  have  plenty 
in  stock.  And  when  your 

customers  want  something 
for  period  pains— give 
them  Feminax. 


Feminax  Is  a 
registered  trade  mark. 


feminax 

Specially  formulated  for  period  pains. 


Recital  inVogue 


Recital  is  running  a  four-page,  full-colour,  editorial- 
style  spectacular,  exclusively  in  Vogue. 


#11  CHANGE 


m 

f 

In  it,  the  how's,  why's  and  wherefore's  of  hair  colouring 
will  be  fully  exposed  with  all  the  authority  and  style  that 
you'd  expect  from  a  EOreal/ Vogue  promotion. 

It  will  tell  your  customers  all  about  Recital's  fantastic 
range  of  shades.  And  about  the  changes  in  make-up  and 
clothes  that  go  with  a  change  in  hair  colour. 

It  will  also  serve  as  a  ready  reference  for  you  when 
dealing  with  your  customers'  enquiries. 

Identical  miniature  features  will  be  freely  available  for 
those  customers  of  yours  who  might  otherwise  miss  the 
original  in  the  magazine  itself. 

Then  there  are  show-cards/ 
dispensers  to  provide  impact  and 
information  where  the  purchasing 
■I  takes  place. 

Recital  will  always  be  in 
fashion. 

But  this  year  it's  in  Vogue. 

Bgcital 

L'OREAL 
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Competition  leads  to 
change  in  sanpro 


Women  in  the  1800s  used  to  crochet  their 
own  sanitary  towels  and  pad  them  with 
linen  and  old  rags.  Over  100  years  later, 
manufacturers  are  still  changing  and  im- 
proving comparatively  sophisticated  pro- 
ducts in  order  to  survive  in  a  highly 
competitive  market. 

Competitive,  because  there  is  obviously 
a  limited  demand.  With  12|  million  UK 
women  in  the  right  age  group  and — at  a 
very  rough  estimate — only  5  per  cent  of 
them  not  using  sanpro  products  at  all, 
there  would  seem  little  scope  for  expan- 
sion in  volume  terms  of  last  year's  £42m 
market  at  rsp.  And  if  protagonists  of  the 
tri-cycle  "pill"  are  to  be  believed,  many 
women  may  decide  eventually  to  do  away 
with  menstruation  altogether.  But  on  this 
last  point  sanpro  manufacturers  are  un- 
concerned, as  gynaecologists  have  found 
there  is  generally  a  psychological  barrier 
to  non-menstruation  and  to  continuous 
"pill"  taking. 

One  way  to  expand  the  market  would 
be  to  make  UK  women  more  disposables 
conscious.  Molnlycke,  who  are  brand 
leaders  in  the  sanpro  field  in  six  Euro- 
pean countries,  estimate  that  UK  con- 
sumption of  towels  /tampons  per  woman 
per  year  is  about  130  compared  with  175 
in  Sweden,  top  of  the  list,  with  Norway, 
Holland,  Finland  and  Germany  also 
having  a  higher  consumption  per  user. 
Bringing  the  UK  up  to  Sweden's  "stan- 
dard of  hygiene"  would  expand  the  market 
to  some  £55m,  Molnlycke  believe.  So  the 
potential  is  there. 

StimuSus  to  innovation 

A  great  stimulus  to  innovation  was  the 
advent  of  the  loopless,  press-on  towel  in 
1971,  which  has  made  inroads  into  the 
looped  towel  market  and  halted  the 
expansion  of  the  share  held  by  tampons, 
now  fairly  static  at  about  39  per  cent. 
Press-on  towels  are  now  said  to  account 
for  some  26  per  cent  of  the  total  external 
protection  market  and  over  30  per  cent 
of  towel  sales  through  chemists. 

C&D  asked  manufacturers  what  changes 


and  innovations  they  had  made  in  recent 
months,  particularly  in  the  structure  and 
performance  of  their  products.  Opinions 
generally  were  that  a  product  with  a  good 
performance  will  survive  and  do  well ;  as 
an  overall  check,  the  Association  of 
Sanpro  Manufacturers  lays  down  its  own 
standards,  with  sizes,  0,  1,  2,  etc, 
dependent  on  the  inner  pad  weight.  Per- 
formance as  far  as  the  consumer  is 
concerned  depends  on  absorbency,  method 
of  securing,  comfort,  discreetness,  dispos- 
ability  and  security. 

Three  categories  of  towels 

Towels  can  be  divided  into  three 
categories:  Traditional — looped,  with  a 
non-woven  fabric  or  net  cover,  for  use 
with  a  sanitary  belt.  Press-on — secured 
inside  the  user's  own  panties  by  adhesive 
tape.  Special  garment — traditional  towels 
requiring  a  special  garment  for  attachment. 

Usership  of  towels  is  considered  to  de- 
pend on  life  style  and  attitudes  to  men- 
struation— younger,  contemporary  women 
and  those  believing  they  have  a  light  flow 
favour  press-on  towels  and  rank  discreet- 
ness as  particularly  important ;  a  second 
group,  not  as  progessive  in  outlook  and  to 
whom  security  is  important,  favour  special 
garment  towels  or  traditional  products 
with  modern  attachment ;  and  a  third 
group  of  women  with  a  more  conventional 
outlook  or  a  heavy  flow  are  unlikely  to 
change  from  the  towel  and  belt  system. 

In  the  traditional  sector,  Dr  White's  is 
still  the  brand  leader  but  has  suffered 
from  the  impact  of  loopless  towels.  To 
combat  this  pressure,  Lilia-White  re- 
launched the  product  in  January,  with  a 
new  and  heavily-researched  pack  and 
redesigned  product  which  had  been  on 
test  in  Scotland  since  April  1973.  There 
its  acceptance  was  high,  even  higher  than 
the  type  formerly  marketed  as  Dr  White's 
with  the  knitted  cover. 

This  knitted  cover  has  been  replaced  by 
a  flushable  non-woven  rayon  cover.  Apart 
from  updating  the  image  and  improving 
disposability,   the  dry  laid  print-bonded 


rayon  cover  gives  dimensional  stability  to 
the  towel  and  reduces  the  tendency 
towards  "roping".  Below  the  non-woven 
cover  lie  two  layers  of  "fleece",  the  outer 
of  which  is  100  per  cent  rayon,  giving 
softness,  hygiene  and  comfort,  with 
reduced  surface  spread.  Below  the  "fleece" 
is  a  layer  of  hydrophobic  cellulose 
material,  again  designed  to  keep  the 
wearer  dry.  This  also  incorporates  a 
patented  needled  channel,  exclusive  to 
Lilia-White  towel  brands,  which  increases 
the  absorbency  of  the  inner  layers  of  the 
towel  as  the  needling  penetrates  to  the 
centre  layers  of  cellulose.  Thus,  menstrual 
discharge  is  conveyed  more  rapidly  along 
the  length  of  the  towel  so  that  it  absorbs 
more  and  faster  than  knitted  cover  Dr 
White's  while  side  seepage  is  reduced.  The 
next  layer  is  of  bleached  fluff  pulp  of 
which  a  greater  amount  is  incorporated  in 
the  new  product.  The  extra  pulp  aids  the 
absorbency  of  the  towel,  but  also  makes 
it  softer  and  plumper,  giving  reassurance 
and  comfort  to  the  user.  Below  the  pulp, 
which  is  now  in  equal  thicknesses  around 
the  central  core,  are  several  layers  of 
cellulose  wadding,  which  again  act  as  fluid 
spreaders.  This  cycle  is  repeated  on  the 
back  of  the  towel  with  the  exception  of 
the  needled  channel. 

The  pack  took  almost  year  to  design. 
Tests  showed  that  comfort  is  the  most 
sought-after  quality  in  a  sanitary  towel 
according  to  Lilia-White,  so  colours  were 
found  that  most  intimated  comfort,  plus 
feminine  hygiene  and  on-shelf  appeal. 
The  objectives  in  modifying  and  widening 
the  target  market  will  include  encouraging 
young  girls  to  stay  with  Dr  White's, 
encouraging  regular  users  to  remain  loyal 
to  the  brand,  persuading  lapsed  users  to 
retry  the  brand  and  continue  using  it,  and 
to  stimulate  trial  by  users  of  competitive 
products  in  all  categories — particularly 
disposable  towel  users,  failed  tampon 
users  and  past  tampon  users  after 
childbirth. 

Lilia-White  say  the  sell-in  of  new  Dr 
Continued  on  p524 
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Cross-section  of  Kotex  feminine  towels  and  New  Freedom  (left)  and  Simplicity  (all  illustrations  supplied  by  manufacturers) 
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1  Dr.  White's  Britain's  best-selling  sanitary  towel. 
2  Lilia  Britain's  best  value-for-money  towel. 
3  Parity  Pads  No.  1  loopless  towel.  Available  in  2  sizes:  Regular  and  Super. 
4  Lil-lets  Fastest-growing  brand  in  the  tampon  market:  in  3 
absorbencies-Regular,  Super  and  Super-Plus. 
5  FastidiaThe  leading  mini-pad  women  choose  for  those  other  days'. 

People  who  sell  Lilia-White  products  are  as  important  to  us  as  the  people  who  buy  them. 
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changes 


Continued  from  p522 

White's  is  well  up  to  expectancy  and  the 
product  will  be  backed  with  £250,000 
worth  of  consumer  advertising  and 
£35,000  in  promotional  support  for  1976. 
The  brand  is  said  to  have  a  39  per  cent 
share  of  total  towel  market,  48  per  cent 
of  the  share  through  grocers  and  231  Per 
cent  through  chemists. 

Kimberly-Clark  Ltd  relaunched  their 
Kotex  loop  feminine  towels  in  October 
1975,  with  new  pack  designs  and  new  10s 
and  20s  packs.  The  towels  consist  of 
alternate  layers  of  cellulose  wadding  and 
packed  fluff,  backed  by  a  polyethylene 
film  baffle  and  enclosed  in  a  non-woven 
cover.  The  layers  of  wadding  spread  the 
fluid  lengthways  and  widthways  along  the 
towel,  the  fluff  absorbs  it  and  the  poly- 
ethylene baffle  provides  security.  This 
brand  is  claimed  to  hold  over  8  per  cent 
of  the  market  in  chemists,  with  the  total 
Kotex  share  just  over  22  per  cent. 

Press-on  towels 

Libresse  was  the  first  "self-seating" 
totally  soluble  towel  with  an  adhesive 
strip  to  keep  it  in  place  and  a  slim  two- 
layer  construction.  It  was  claimed  leader 
in  the  press-on  sector  through  chemists 
with  a  12  per  cent  volume  share  at  the 
end  of  1975.  To  maintain  its  lead, 
Molnlycke  relaunched  the  brand  last 
autumn  with  a  new  pack,  a  new  non- 
woven  hydrophobic  cover  which  is 
completely  flushable  and  a  new  full-length 
adhesive  tape. 

For  women  who  need  a  high  degree  of 
comfort  and  absorbency  with  a  modern 
method  of  securing,  Molnlycke  launched 
Mimosept  Comfort,  Europe's  best-selling 
towel,  just  over  a  year  ago — offering  the 
comfort  many  women  still  associated  with 
the  traditional  net-covered  looped  towel 
but  secured  by  a  full-length  foam  strip. 
Whereas  Dr  White's  has  been  relaunched 
as  a  non-woven  covered  flushable  towel, 
Molnlycke  believe  there  is  still  a  market 
for  net-covered  towels. 

Kimberly-Clark  claim  the  two  Sim- 
plicity press-on  towels — Kotex  Simplicity 
and  Simplicity  Sylphs — are  brand  leaders 
in  the  press-on  sector  when  all  types  of 
outlet  are  considered,  with  8  per  cent  and 
nearly  11  per  cent  respectively  of  the 
market  in  chemists.  Simplicity  was 
launched  in  February  1974  and  Sylphs, 
identical  but  21in  shorter,  were  launched 
in  September  1975.  Both  are  flushable 
with  a  double  adhesive  strip  for  attach- 
ment and  consist  of  alternate  layers  of 
cellulose  wadding  and  fluff,  backed  by  a 
polyethylene  film  baffle  and  enclosed  in 
a  bonded  carded  web  cover.  Again,  the 
layers  of  wadding  spread  the  fluid  length- 
ways and  widthways  along  the  towel,  the 
fluff  absorbs  it  and  the  baffle  provides 
security. 


Net  outer  cover 


Refined  pulp 
for  absorbency 


Plastic/Tissue 
barrier  layer 
-  for  security 


Fluffed  rayon  inner 
cover  for  softness 


Wadding 

tissue  dispersion  layer 
-  to  keep  surface  dry 


Full  length  foam 

to  hold  towel  firmly  &  comfortably  in  place 

Longitudinal  section  through  Mimosept  Comfort 


Barry  Tubbs,  group  product  manager 
for  feminine  protection  products,  believes 
the  most  important  single  factor  in  Sim- 
plicity's success  has  been  its  continuous 
promotion,  with  more  than  £400,000  being 
spent  during  the  12  months  following  the 
launch  of  Sylphs.  "In  this  market,  like 
many  others,  trial  at  the  time  of  launch 
is  a  key  factor  in  carving  out  a  slice  of 
market  for  a  new  brand.  For  the  launch 
of  Simplicity  we  distributed  31  million 
free  samples  in  packs  of  four,  and  we  also 
ran  a  sampling  scheme  for  the  Sylphs 
launch",  he  says.  The  latest  promotion 
gives  retailers  free  of  charge  special  pre- 
priced  four  towel  sample  packs  to  sell, 
each  containing  a  3p  coupon  redeemable 
against  next  purchase. 

Kimberly-Clark' s  other  feminine  pro- 
duct, Kotex  New  Freedom  towels,  were 
introduced  in  1969,  with  new  10s  and  20s 
packs  launched  in  1975  accompanied  by 
minor  changes  in  pack  design.  The  tab 
end  of  the  towel  slots  through  the  gripper 
in  New  Freedom  panties  and  bikinis.  The 
towel  has  layers  of  cellulose  wadding  and 
fluff  with  polyethylene  film  baffle  and  is 
flushable  when  the  cover  is  removed. 

An  example  of  Robinsons  of  Chester- 
field's recent  product  development  was  the 
introduction  of  the  press-on  pantie  towels 
by  Nikini  in  January  1975.  The  towels 
have  a  cover  of  Sofweb,  a  soft,  non- 
woven  material,  developed  by  Robinsons 
over  the  past  five  years.  It  is  also  used  on 
their  Mene  towels  and  other  own  label 
brands.  The  inner  pad  of  the  press-on 
towel  has  layers  of  cellulose  wadding, 
thicker  in  the  middle  to  ensure  maximum 
absorbency,  and  thinner  at  each  end, 
which  makes  it  more  comfortable  and 
discreet  to  wear.  Robinsons  are  the  only 
manufacturers  to  use  this  inner  pad  con- 
struction for  their  towels — others  use  a 
combination  of  materials.  This  cellulose 
pad  absorbs  menstrual  fluid  in  a  length- 
ways direction  which  means  a  greater  area 
of  the  towel  is  utilised  and  reduces  the 
risk  of  leakage  to  the  side.  Next  to  the 
cellulose   pad   is   a   layer  of  polythene 


coated  tissue  which,  as  a  waterproof 
backing,  prevents  "strike  through /pene- 
tration" of  fluid  from  the  front  to  the 
back,  as  does  the  adjacent  layer  of  non- 
absorbent  tissue.  There  are  two  full  length 
adhesive  strips  on  the  outside  to  keep 
the  towel  in  place  and  release  coated 
paper  at  the  back  of  the  towel  gives 
instructions  on  how  to  peel  off  and  place 
the  towel  into  the  pants.  Robinsons  say 
the  brand  accounts  for  5  per  cent  of  all 
press-on  towels  sold  through  chemists. 

Mene  has  a  layer  of  white  cotton  wool 
on  the  top  and  a  layer  of  grey  cotton 
wool  beneath  the  absorbent  cellulose 
layer,  and  two-ply  pink  non-absorbent 
cellulose  layer  between  the  grey  cotton 
wool  and  Sofweb  cover.  Nikini  pads  have 
a  knitted  tubing  cover,  with  polythene  film 
and  two-ply  brown  non-absorbent  cellu- 
lose below  the  absorbent  cellulose  layer. 

Tampons 

Tampons,  now  claimed  to  be  used  by 
over  50  per  cent  of  women  and  over  75 
per  cent  in  the  15-19  age  group,  have  not 
undergone  any  dramatic  changes  recently. 

Tampax,  now  claiming  to  have  a  77-9 
per  cent  share  of  the  market,  are  continu- 
ally being  updated,  with  changes  in  cotton 
wool  mix,  paper  used  for  the  applicator, 
glue,  packaging  and  overwraps  laboratory 
tested  then  further  tested  by  a  user  panel 
before  being  incorporated  into  the  finished 
product.  Tampax  tampons  and  applicators 
are  now  both  biodegradable. 

Lil-lets  tampons  claim  35  per  cent  of  all 
tampon  sales,  with  a  growth  record  of  8 
per  cent  over  the  past  five  years.  They 
are  made  from  "cotton  wool"  type  fleece 
(Sarille /  bleached  comber)  which  is  com- 
pressed into  a  cylindrical  shape  with 
rounded  end  for  easier  insertion.  The  tam- 
pon is  grooved  for  increased  surface 
area/ absorption  and  has  a  withdrawal- 
cord  attached  to  facilitate  removal.  Lil-lets 
expand  widthways  only  (radially)  once  in 
position,  but  the  length  does  not  increase 
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TAMPAX 


number  one 
choice! 

For  many  years,  women  all  over  the  world  have  put  their 
trust  in  Tampax  tampons.  They  are  by  far  the  number  one  choice. 
In  fact,  more  women  use  Tampax  tampons  than  all  other 
tampons  combined.  The  way  ahead  brand  leader.  Be  sure  you  feature 
Tampax  tampons,  Regular  and  Super,  10'sand40's 
in  the  forefront  of  your  display— they'll  sell  themselves. 

TAMPAX, 

tasnponA 

The  internal  protection  more  women  trust 

*Tampax  is  the  registered  trade  mark  of  Tampax  Limited.  Havant.  Hampshire  P09  5DG.  Telephone:  Havant  (STD:  070  12)  74141 


WeVe  been  brand  leader  three  years  mmiing.  And  we 
led  with  a  huge  15%  of  the  market  in  1975*- the  highest 
brand  share  any  anti-perspirant  has  ever  achieved. 

So  how  can  we  be  sure  that  we-and  you-will  do  even 
better  in  1976?  Here's  how. 

We  have  a  New  Improved  Formula.  A  form 
that  makes  Sure  50%  more  effective  than  before. 

We  have  a  new  Wild  Oak  roll-on  following  the 
success  of  Wild  Oak  aerosol. 

We  have  the  biggest  ever  promotional  support. 
£1,150,000.  Including  a  £450,000  continuous  TV 
campaign  from  April  to  October 

All  you  have  to  do  is  give  Sure  the 
shelf -space  it  deserves.  1976  will  be 
the  biggest  and  best  year  yet.  For  Sure. 


sure 


<TRA  DRY  - 


Sure  won't  let  you  down. 


still  improving. 
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*  Kotex  Simplicity  now  comes  in  two 
different  lengths!  Simplicity  and 
new  Simplicity  Sylphs*. 

*  £400,000  advertising  and  promotional 
support. 

*  So  double  up  on  profits  -  with  Simplicity 
and  new  Simplicity  Sylphs! 


^Trademarks  Kimberly-Clark  Corp. 
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Part  sections  through  new  Dr  White's  (top)  and  Libresse 


Sanpro  radio  advertising  trial 
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with  fluid  absorption  thus  preventing 
contact  with  the  cervix. 

Lilia-White  say  most  tampon  sales  are 
made  to  women  aged  between  16-34  years. 
Lil-lets  sales  are  concentrated  more  in  the 
16-24  age  group  and  the  purchasers  tend 
to  be  generally  more  outgoing  and  fashion 
conscious.  Consequently,  there  is  an 
emphasis  towards  fashion  and  youth  in 
much  of  the  company's  advertising  and 
promotional  activity. 

Trends 

With  the  increasing  popularity  of  press- 
on  towels  with  13-24  year-olds  in 
particular,  plus  extensive  promotional 
support  from  manufacturers,  Robinsons 
envisage  that  this  sector  of  the  market 
will  continue  to  grow  but  at  a  slower  rate 
than  their  competitors  have  predicted. 

Other  manufacturers  have  estimated 
that  the  press-on  sector  will  account  for 
half  of  the  external  protection  market  by 
1980.  Molnlycke  base  this  prediction  on 
results  in  Europe,  for  example  in  Sweden 
these  "new  generation"  towels  claim  a 
95  per  cent  share,  in  Norway  90  per  cent 
and  Holland  85  per  cent. 

Independent  data  submitted  by  the  same 
company  puts  the  total  market  distri- 
bution of  sanitary  towel  product  shares 
for  press-on :  special  garment :  traditional 
as  24  per  cent:  12  per  cent:  64  per  cent 
in  1975  with  an  estimated  30  per  cent : 
10  per  cent:  60  per  cent  for  1976.  Volume 
sales  shares  through  chemists  are  given 
as  3 1  per  cent :  1 2  per  cent :  57  per  cent 
in  1975  (25  per  cent:  13  per  cent:  62  per 
cent  the  previous  year).  Of  the  total  towel 
sales  by  outlet  type  in  1975,  Boots  were 
said  to  account  for  29  per  cent,  other 
chemists  24  per  cent,  grocers  27  per  cent, 
Woolworths  7  per  cent  and  other  outlets 
13  per  cent.  In  1972  these  figures  were 
Boots  24  per  cent,  other  chemists  25  per 
cent,  grocers  24  per  cent,  Woolworths 
8  per  cent  and  other  outlets,  such  as 
drapers,  19  per  cent. 

For  the  next  five  years,  Molnlycke  pre- 
dict that  the  value  of  the  UK  sanitary 
protection  market  will  continue  to 
increase  at  an  average  of  14  per  cent  per 
annum,  that  towels  will  continue  to  out- 
sell tampons  with  the  increasing  activity 
devoted  to  press-on  products  and  that 
further  inroads  will  be  made  into  the 
traditional  sector.  Chemists  (inclusive  of 
Boots)  will  continue  to  maintain  their 
share  at  over  50  per  cent  of  the  total 
market,  say  Molnlycke,  with  grocers'  share 
increasing  to  the  detriment  of  '"other 
outlets".  With  the  proliferation  of  brands 
and  the  increasing  economic  pressures  on 
stockholding,  they  anticipate  the  need  for 
trade  rationalisation  so  that  four  or  five 
brands  will  account  for  90  per  cent  of  all 
sanitary  towel  sales. 


The  Independent  Broadcasting  Authority 
has  agreed  to  a  six  months  trial  of  sanpro 
advertising  on  independent  local  radio. 

The  advertisements  are  being  limited 
to  hours  when  women  are  most  likely  to 
be  listening  and  the  child  audience  at  a 
minimum  ie  10  am-12  noon,  2  pm-3  30  pm, 
after  9  pm  and  not  at  weekends.  All  the 
scripts  will  be  scrutinised  by  the  IBA  to 
make  sure  they  are  unlikely  to  cause 
embarassment. 

However,  according  to  the  IBA,  no 
manufacturer  has  yet  taken  advantage  of 
the  opportunity  and  the  trial  will  only 
start  from  the  day  of  transmission  of  the 
first  advertisement.  A  trial  of  sanpro 
advertising  on  television  in  1972  was 
withdrawn  following  viewer  complaints. 
In  setting  standards  for  the  radio  advertise- 
ments the  IBA  will  not  allow  "any  words 
considered  offensive  by  some  people",  to 
quote  a  spokesman,  who  went  on  to  say 
that  radio  and  television  were  very  differ- 
ent media  in  this  respect — people  usually 
listened  to  the  radio  alone  whereas  familes 
sat  together  in  front  of  the  television  and 
Granny's  idea  of  "offensive"  could  be 
worlds  apart  from  her  teenage  grand- 
daughter's. 


Tampax  Ltd  had  a  good  response  from 
a  campaign  on  Radio  Luxembourg  and  a 
spokesman  said  radio  was  an  excellent 
advertising  medium  when  used  well,  parti- 
cularly complementary  to  Press  advertis- 
ing. However,  the  company  was  committed 
to  its  advertising  plans  before  the  IBA's 
decision  was  known,  but  the  situation  will 
be  reviewed  in  May.  Similarly  Lilia-White 
are  hoping  to  use  radio  for  a  number  of 
brands  but  could  give  no  definite  date. 

Molnlycke  believe  that  frankness  in 
advertising  played  an  important  part  in  the 
growth  of  press-on  towels.  When  launching 
Libresse  in  1971  they  poured  scorn  on  the 
"pain  of  the  month"  euphemisms  by  trying 
to  communicate  exactly  what  sanpro  was 
all  about  and  even  showing  the  product 
in  position.  These  changed  standards  were 
also  noticeable  in  packaging  trends — from 
brown  paper  bags  to  brighter  packs  for 
mass  display — suggesting  that  radio  adver- 
tising could  gain  the  same  consumer 
acceptance  as  advertising  in  the  Press. 

Sanpro  advertising  expenditure  in  1975 
was  estimated  at  £1  202m,  with  43  per  cent 
on  press-on,  9  per  cent  on  special  garment 
and  1 1  per  cent  on  traditional  towels  and 
37  per  cent  on  tampons. 
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Slowly,  we  smell  sweeter 


by  A.  F.  L.  Deeson,  MA,  PhD,  DSc 

In  I960  39  per  cent  of  all  women  and 
5  per  cent  of  men  used  underarm  deodor- 
ants or  antiperspirants;  by  1967  the  figures 
had  risen  to  69  per  cent  and  35  per  cent. 
In  1974  the  comparative  figures  are  esti- 
mated at  72  per  cent  for  women  and 
between  45  per  cent  and  51  per  cent  for 
men,  according  to  the  survey  you  choose. 
It  is  unlikely  these  figures  materially 
altered  during  1975. 

How  big  is  the  total  deodorant  and 
antiperspirant  market  and  how  much  has 
it  really  grown  during  the  past  few  years? 
TCPI  put  it  at  £25m  (rsp)  or  67  million 
units  for  1975.  The  aerosol  manufacturers 
filled  only  56m  units,  however,  compared 
with  77m  in  1974;  the  difference  between 
fillings  and  sales  they  attribute  to 
de-stocking  in  the  distribution  pipeline. 

Real  increase 

Mintel  estimate  the  market  at  £30m; 
Beecham  estimate  it  at  £32m.  Even  taking 
a  figure  in  the  middle  of  these  and  allow- 
ing for  inflation  it  seems  clear  that  there 
has  been  a  real  increase  of  a  few  per  cent 
in  the  past  couple  of  years.  In  1967  the 
market  was  worth  "about  £5-£6m",  per- 
haps 28  million  units.  In  1970  sales 
reached  £10im  or  37  million  units.  By 
1971  they  had  topped  £15m  and  in  1973 
were  £20'7m.  The  question  is — how  much 
and  how  fast  will  growth  continue  in 
real  terms? 

Manufacturers  are  a  little  non-committal, 
especially  so  far  as  the  women's  market  is 
concerned.  "Certainly  it  will  be  slow  from 
now  on,"  says  one.  "Obviously  present 
conditions  don't  help,  but  we  think  usage 
will  continue  to  increase  steadily  although 
nothing  like  the  rate  of  five  or  six  years 
ago.  But  that  is  fair  enough — those  were 
the  evangelical  days — although  we  should 
bear  in  mind  that  in  America  94  per  cent 
of  all  women  use  deodorants  regularly. 
Our  pattern  of  acceptance  has  followed 
that  of  the  States  so  we  can  fairly  expect 
some  development  yet,  but  over  a 
relatively  long  time  scale. 

Male  market 

With  male  usage  at  around  50  per  cent 
most  manufacturers  of  specifically  male 
deodorants  and  antiperspirants  are  also 
cautious,  admitting,  too,  that  an  increasing 
number  of  men  tend  to  use  female  or  uni- 
sex products.  However,  Shulton  expect 
considerable  growth  in  the  future. 

They  estimate  that  the  market  for  men's 
deodorants  and  antiperspirants  is  worth 
about  £5  5m  at  rsp,  of  which  they  say 
their  Old  Spice  commands  14  per  cent  of 
the  men's  aerosol  market;  they  claim  also 
leadership  in  stick  deodorants.  Two  other 
interesting  points  from  Shulton :  they  say 
"there  is  evidence  to  suggest  that  men  do 


not  really  know  the  difference  between  a 
deodorant  and  an  antiperspirant",  and  in 
the  men's  deodorant  market  men  tend  to 
purchase  their  own  deodorants  as  opposed 
to  the  after-shave  lotion  market,  where 
more  than  60  per  cent  is  bought  by  women 
for  men. 

Of  the  £5  5m  for  the  male  market 
Shulton  break  this  down  into  £4im  for 
aerosols  (75  per  cent),  sticks  £lim  (20  per 
cent)  and  others  £300.000  (5  per  cent).  In 
the  market  generally,  however,  there  is 
some  indication  that  sales  of  aerosols  and 
sticks  are  losing  impetus  to  roll-ons. 
Certainly  aerosols  increased  steadily  until 
last  year  when  roll-ons  increased  by  8  per 
cent  volume  over  the  previous  year  and 
aerosols  put  on  only  1  per  cent. 

The  patterns  of  use  do  not  seem  to  have 
altered  a  great  deal  during  the  last  two  or 
three  years.  Last  year  Mintel  found  that 
79  per  cent  of  respondents  in  the  25-34 
age  group  used  underarm  deodorants  and 
antiperspirants,  followed  by  77  per  cent 
for  15-24  and  76  per  cent  for  34-44.  From 
45  onwards  usage  drops  heavily  to  19  per 
cent  in  the  65+  age  group. 

New  users 

On  the  other  hand,  the  growing  accept- 
tance  of  deodorants  is  shown  by  a  change 
in  usage  by  the  socio-economic  groups.  A 
few  years  ago  the  AB  group  was  a  clear 
leader  but  now  it  has  been  replaced  by 
CI  with  78  per  cent  as  against  68  per  cent 
for  AB.  A  small  surprise  is  that  in  one 
survey  no  less  than  62  per  cent  of  the 
D  socio-economic  group  are  shown  as 
regular  users.  This  group  is  usually  taken 
to  indicate  unskilled,  very  often  manual 
workers.  Anyone  engaged  in  such  work 
is  an  obvious  candidate  for  deodorants 
and  antiperspirants  but  it  is  certainly  only 
during  the  last  couple  of  years  that  this 
group  has  shown  much  interest — which 
supports  the  view  of  Beecham's  and  other 
manufacturers  that  deodorants  are  moving 
towards  a  more  functional  role,  away 
from  the  cosmetic  type  of  image  that  used 
to  prevail. 

One  factor  has  not  altered  over  the 
years — there  are  about  7  per  cent  more 
users  of  underarm  deodorants  in  the 
South  when  compared  with  the  North  and 
about  4  per  cent  more  in  the  Midlands.  At 
least  one  Northern  chemist — in  Newcastle 
— has  capitalised  on  the  fact  that  the 
North  still  has  further  to  go.  Last  year,  he 
says,  he  ran  four  special  displays  for 
deodorants  and  antiperspirants,  two  for 
women  and  two  for  men.  "I  reckon  I  put 
my  sales  up  43  per  cent  in  unit  terms, 
when  compared  with  1974,  and  a  lot  of 
these  customers  are  staying  with  me, 
although  I  am  opposite  a  supermarket.  But 
1  offer  the  range  and  the  supermarket 
doesn't." 


Last  year  Mintel  gave  the  following 
retail  market  shares  in  sterling  term  (per 
cent) : 


Sure 

12 

Body  Mist 

8 

Us 

8 

Mum 

8 

Right  Guard 

7 

Arrid 

6  5 

Brut  33 

5 

Fresh  &  Dry 

5 

Three  Wishes 

25 

Cool 

2 

Others 

36 

However,  Elida  Gibbs  quote  TCPI  in 
their  claim  that  Sure  had  15  per  cent  of 
the  market  in  1975 — up  from  12  per  cent 
the  year  before.  A  major  part  of  this 
success  they  attribute  to  the  new  Wild 
Oak  version  which,  they  say,  alone  took 
a  24  per  cent  market  share.  The  launch 
of  a  Wild  Oak  roll-on,  and  reformulation 
of  the  range,  are  expected  to  improve  the 
brand's  performance  even  further. 

Of  course,  these  shares  demand  some 
breakdown :  we  have  already  seen  that 
Shulton  claim  15  per  cent  dff  the  men's 
market.  Bristol-Myers  claim  that  Mum 
has  50  per  cent  volume  share  of  the  roll- 
on  sector  and  TCPI  gives  Mum  15  per 
cent  brand  share  in  chemists,  with  6  per 
cent  for  Fresh  &  Dry.  For  Body  Mist, 
Beecham  claim  brand  leadership  in  the 
feminine  segment  of  the  market  with  12 
per  cent  and  40  per  cent  for  Cool  in  the 
unisex  segment. 

Chemists'  position 

When  I  wrote  about  deodorants  and 
antiperspirants  in  Chemist  &  Druggist  early 
in  1970  I  said,  "At  present  chemists  are  in 
a  fairly  strong  position  in  the  deodorant 
field.  Leading  manufacturers  give  them 
(including  Boots)  70-75  per  cent  in  the 
existing  market — but  all  expect  aggressive 
action  by  the  supermarkets  to  increase 
their  share  in  the  future."  This  has  come 
all  too  sadly  true.  Mintel  gave  only  23  per 
cent  to  dispensing  chemists  other  than 
Boots  for  the  period  July  1974 — June  1975 
and  30  per  cent  to  Boots.  They  say  13  per 
cent  deodorants  and  antiperspirants  were 
sold  to  grocers  and  supermarkets — but 
Grocers'  Gazette  claims  20  per  cent  of 
sales  of  deodorants  and  antiperspirants  go 
through  their  trade. 

Undoubtedly  some  manufacturers  have 
gone  for  this  business  in  a  big  way.  To 
take  only  one  example,  Bristol  Myers, 
overall  brand  leaders  in  the  deodorant 
field,  have  made  a  big  bid  for  the  grocers, 
so  have  Faberge  with  Brut  33.  On  the 
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Listerine  Mouthwash 
packs  a  punch  onTV 


Mil 


Punchy  new  TV  campaign  in  London  & 
Southern.  We're  spending,  spending,  spending.  | 

You'll  sell,  sell, sell... and  it's  all  extra  profit 
because  it's  a  big  new  market  line. 
Display  Listerine  in  your  oral  hygiene  section. 

Kill  bad  breath 
and  make  a  killing. 


New  Gibbs  Close-up 
puts  its  money  where  its  mouth  is 


What's  new  about  Gibbs  Close-up?  What's  in  it  for  you? 


*  New  formulation.  Now  it  has  fluoride.  To  protect  childrens 
and  adults'  teeth  against  decay. 

*New  improved  flavours.  But  with  the  same  unique  breath- 
freshening  qualities. 

*New  packaging.  Now  more  attractive  and  striking  on 
display  than  ever.  With  the  added  fluoride  boldly  marked. 


*  £1,250,000  will  be  spent  from  March  on  promotions  and 
advertising. 

*  Brand  new  TV  commercials  to  back  up  the  most  important 
Gibbs  toothpaste  development  in  '76. 

*New  clear  red  and  green  Close-up.  Two  clear  winners 
for  you! 


tith 
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other  hand,  Unicliffe  with  Hai  Karate 
take  another  view  and  are  not  making  any 
real  attempt  to  enter  the  supermarket  field. 
If,  as  indicated  above,  sales  through  all 
chemists  have  indeed  reduced  some  20  per 
cent  over  the  last  few  years  you  may  have 
lost  out  to  competitors  other  than  the 
grocery  trade.  Multiples,  notably  Wool- 
worths,  are  strongly  in  the  market — and 
my  local  petrol  station  now  stocks  a  range 
of  deodorants  which  they  say  are  far  more 
profitable  than  motor  accessories! 

Faced  with  such  a  situation  the  chemist 
can  decide  to  support  only  those  brands 
which  are  heavily  advertised  (but  this 
meets  the  competition  head  on)  or  widen 
his  range  and  choice,  which  requires 
capital  investment. 

There  are  two  ways  of  widening  the 
range.  One  can  do  it  by  stocking  most  of 
the  top  sellers  or  by  taking  on  some 
specialities  such  as  Max  Factor,  Charles 
of  the  Ritz,  Yves  St  Laurent,  Dunhill, 
Caron  (Pour  un  Homme),  Helena 
Rubinstein  or  Lancome  (Drakkar),  most 
of  which  are  considerably  more  expensive 
but  have  higher  profit  margins  and  suffer 
no  competition  from  other  outlets  (except 
possibly  departmental  stores).  In  spite  of 
their  price  and  meagre  promotional  sup- 
port, some  chemists — and  not  necessarily 
those  in  prime  positions — report  good 
levels  of  success. 

Advertising 

Reservations  about  market  growth  in  the 
short  term  and  generally  tight  budgets  are 
reflected  in  this  year's  consumer  adver- 
tising allocations,  both  above  and  below 
the  line,  but  there  are  notable  exceptions. 

This  year,  for  example,  Shulton's  main 
activities  for  their  Old  Spice  and  Blue 
Stratos  deodorants  and  antiperspirants  are 
"value  for  money"  packs  and  "price  offs", 
both  of  which  are  heavily  advertised  on 
local  commercial  radio.  The  launch  of  the 
new  formula  Fresh  &  Dry  and  a  new 
fragrance,  Daybreak,  is  currently  being 
supported  by  what  Bristol-Myers  justly 
claim  to  be  a  "massive  promotional 
budget"  of  £483,000,  including  national 
television,  trade  deals,  point-of-sale  mater- 
ial and  consumer  competitions.  They  have 
also  christened  1976  as  the  "year  of  the 
roll-on"  and  are  spending  no  less  than 
£|m  on  promoting  Mum.  This  sort  of 
support  is  well  worth  bearing  in  mind 
when  preparing  one's  own  summer 
displays. 

The  biggest  expenditure  is  promised  by 
Elida-Gibbs  who  are  putting  a  total  of 
£1,150,090  promotional  support  behind 
Sure,  including  £450,000  on  a  continuous 
television  campaign  throughout  the  sum- 
mer months.  This  year's  commercial  will 
announce  the  new  "restructured"  formu- 
lation—which  is   claimed   to    make  the 


product  50  per  cent  more  effective  than 
before  with  the  addition  of  only  28  per 
cent  more  active  ingredient. 

Beecham  say  total  advertising  and  pro- 
motional support  for  Body  Mist  will 
"exceed  that  of  any  previous  year". 
Between  April  and  October  £400,000  will 
be  spent  on  fashion-orientated  advertising 
and  a  programme  of  promotions  begin- 
ning with  25  per  cent  extra  product  on 
both  aerosol  sizes. 

The  Burley  range  of  male  products  is 
also  being  relaunched  this  year ;  adver- 
tising will  be  double  that  of  1975  for  the 
range  and  there  will  be  "considerable" 
below  the  line  activity  in  the  form  of 
"money  offs",  for  the  Burley  stick  and 
aerosol  deodorants. 

Vaginal  deodorants 

Here,  unfortunately,  the  market  is  con- 
tracting rather  (han  growing.  First 
introduced  in  the  UK  in  1963,  by  1971 
usage  had  peaked  at  22  per  cent  but  has 
fallen  steadily  ever  since  to  about  10  per 
cent  for  1975.  Most  manufacturers  blame 
the  hexachlorophene  scare  in  the  early 
70's?plus,  says  one  rather  bitterly,  "the 
dislike  of  the  women's  lib  movement  for 
this  product". 

"Last  usage"  figures  for  July  1974-June 
1975  show  Femfresh  as  the  clear  brand 
leader  with  44  per  cent,  followed  by  Bidex, 
Avon,  Elle,  Boots  own,  and  Cosmea,  in 
that  Order.  The  market  is  believed  to  be 
worth  about  £2m  with  the  bulk  of  sales 
to  women  in  the  under  25  age  group. 

Foot  deodorants 

On  the  other  hand,  the  foot  deodorant 
market  is  very  buoyant.  The  latest 
Nielsen  figures  show  sales  increase  of  21 
per  cent  in  chemists  for  January  and 
February  this  year  as  compared  with  the 
same  period  of  1974,  which  was  itself  a 
record. 

Scholls  have  been  forging  ahead  and 
are  now  clear  brand  leaders  with  46  per 
cent  of  the  total  market.  Germolene, 
Gillette,  Beecham's  and  Footsy  are  the 
other  "last  used"  brands  in  last  summer's 
survey — plus  Avon  which  claims  about  14 
per  cent  of  the  market.  Germolene  appears 
to  be  increasing  its  share  at  the  expense 
of  Avon  direct  sales.  Last  year,  TCPI  gave 
Scholl  41  per  cent,  Foot  Guard  14  per 
cent,  Germolene  8  per  cent  and  Boots'  own 
1 1  per  cent. 

There  is  no  doubt  that  heavy  consumer 
advertising  by  several  brands  throughout 
last  winter  has  increased  the  size  of  the 
market,  which  seems  to  be  in  the  same 
growth  state  as  underarm  deodorants  were 
a  few  years  go.  There  seems  to  be  every 
reason  to  believe  that  the  market  is  likely 
to  be  further  enlarged  this  year.  A  number 
of  manufacturers  are  planning  large  pro- 
motions and  Scholl's  say  they  will  be 
spending  £600,000  on  a  national  television 
campaign,  plus  point-of-sale  promotions 
during  the  period  May-August.  Currently 
only  about  13  per  cent  of  these  products 
go  through  supermarkets  and  grocers,  with 
little  indication  of  increase,  so  the  chemist 
should  be  the  main  beneficiary  of 
enhanced  sales. 
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Extra-value  Femfresh 

Feminine  deodorants  benefited,  along  with 
other  deodorant  products,  from  1975's 
excellent  summer  and  Femfresh,  the  brand 
leader,  reports  a  12  per  cent  increase  in 
sales  over  the  previous  year.  For  1976, 
an  extra-value  aerosol  promotion,  of  the 
type  that  proved  successful  last  year,  will 
again  be  featured  on  both  the  small  and 
large  aerosols — 75g  for  the  price  of  60g 
and  160g  for  the  price  of  120g,  commen- 
cing this  month.  The  promotion  will  be 
available  while  stocks  last,  and  offer 
stocks  are  limited  (Crookes-Anestan  Ltd, 
PO  box  94,  1  Thane  Road  West,  Notting- 
ham NG2  3  A  A). 

Test  market  success 

Shield,  "the  soap  deodorant"  recently 
launched  nationally  (C&D,  March  27, 
p458)  could  open  up  the  "freshness" 
sector  of  the  toilet  soap  market  to  the 
extent  of  15-20  per  cent,  claim  the  makers. 

Test  marketed  under  the  name  of  Pro- 
tect, the  soap  was  introduced  in  the 
South  West  in  March  1975,  becoming 
clear  market  leader  within  eight  weeks. 
By  September  it  had  achieved  a  market 
share  of  19  per  cent,  outselling  its  nearest 
competitor  by  almost  50  per  cent. 

Previous  attempts  by  UK  soap  com- 
panies to  gain  a  foothold  in  the  freshness 
area  have  not  been  exploited  to  full 
potential,  but  on  the  Continent  this 
market  has  been  quite  dynamic.  In 
Germany  it  accounts  for  34  per  cent  of 
the  total  market,  Switzerland  19  per  cent, 
Belgium  18  per  cent  and  France  16  per 
cent  (Lever  Brothers  &  Associates  Ltd, 
Port  Sunlight,  Cheshire  L62  4XN). 

L'Aimant  roll-on 

A  new  and  different  product  in  the 
L'Aimant  range,  for  sale  from  July,  will 
be  a  roll-on  antiperspirant  deodorant 
(£0-75).  Quick  drying,  easy  to  apply, 
based  on  aluminium  chlorhydrate,  and 
with  the  L'Aimant  fragrance,  the  roll-on 
has  the  advantage  of  not  clashing  with 
any  other  products  in  the  L'Aimant 
range  (Coty  Ltd,  Great  West  Road,  Brent- 
ford, Middlesex). 

Television  campaign 

Scholl  will  be  advertising  their  footsprays 
in  a  national  television  campaign  during 
the  peak  consumer  off-take  months  of 
May  to  August,  with  support  at  point  of 
sale  in  the  form  of  dumper  display  bins 
containing  48  cans  (Scholl  (UK)  Ltd,  182 
St  John  Street,  London  EC  IP  1DH). 

Scholl  are  confident  the  campaign  will 
help  sustain  their  brand  leadership.  Mike 
Steinle,  product  group  manager,  says: 
"Although  our  total  promotional  budget 
now  exceeds  £600,000,  heavy  advertising 
by  competitive  brands  last  year  helped  to 
increase  consumer  awareness  of  foot- 
sprays  to  our  benefit." 
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ANNOUNCEMENT 
FROM  LR/S ANITAS  LTD 

LR/Sanitas  Limited  announce  that  all  products 
previously  handled  by  the  LR  Industries,  Sanitas, 
Eucryl  and  Wright's  sales  forces  are  now  being  sold  to 
the  retail  and  wholesale  chemist  trades  by  two  sales 
forces  only:  LR/Wright's  and  Eucryl.  The  brands 
carried  by  each  sales  force  are  as  follows: 


EUCRYL 

Eucryl  Toothpowders 
Galloways  Cough  Syrup 
Buttercup  Cough  Syrup 
Ralgex 

Goddards  Embrocation 
No  vara 

Other  Eucryl  Lines 
Woodward's  Baby  Products 
Fix 

Glymiel 
Buto 
Dabitoff 
Aquasan 

Other  Thompson  &  Capper  Lines 
Gumption 

Tuxan  Renovating  Polish 


PACKED  PHARMACEUTICALS 

The  packed  pharmaceuticals  of  Wright,  Layman  & 
Umney  will  in  future  be  handled  in  London  and  the 
Home  Counties  by  a  specialist  sales  force. 

LR/Sanitas  Ltd.,  Sanitas  House,  Stockwell  Green,  London  SW9  9JJ 
Telephone  01-733  7911  All  telephone  orders  to  01-274  2076 


LR/WRIGHT'S 


Durex  Products 
Marigold  House  Gloves 
Marigold  Baby  Pants 
Wright's  Soaps 
Wright's  Shampoos 
Other  Wright's  Toiletries 
Camberwick  Green  Children's 

Toiletries 
Liqufruta  Cough  Medicine 
Halex  Toothbrushes 
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PHILIPS  REPORT 


PHILIPS 


PHILIPS 


Philips  build 
a  40  foot  shaver 

and  support  it  with  huge  advertising. 


This  will  be  the  biggest  advertising 
campaign  in  the  history  of  electric 
shavers. 

To  help  you  sell  the  new  Philishave 
Electric  Shavers,  we're  investing  in  a 
national  saturation  TV  campaign, 
consisting  of  45  second  and  30 
second  commercials. 

The  Philishave  campaign  will  also 
be  read  across  the  nation  because 
we're  taking  whole  page  advertise- 
ments in  the  Daily  Express,  the 
Daily  Mail,  the  Sun,  the  Daily 
Telegraph  and  Punch. 

The  'giant  shaver'  commercial  will 
be  one  of  the  most  talked  about 
commercials  of  the  year.  Make  sure 
it's  your  customers  that  are  doing  the 
talking.  And  the  buying. 

Have  the  new  Phili- 
shave available  when  the 
advertising  breaks  on 
April  19. 

Simply  years  ahead. 


10  April  1976 

Pharmaceutical  Society  of  Northern  Ireland  Golden  Jubilee  dinner 


Chemist  &  Druggist  537 


Minister  invites  Nl  Society  to 
'get  together  to  solve  problems' 


The  close  association  existing  between  the 
Pharmaceutical  Society  of  Northern  Ire- 
land and  the  Ministries  of  Home  Affairs, 
Health  and  Social  Services  was  emphasised 
by  Mr  Ronald  Moyle,  Minister  of  State, 
Northern  Ireland  Office,  when  he  proposed 
the  toast  of  the  Society  at  a  dinner  to 
mark  the  50th  anniversary  of  its 
formation. 

He  said  that  whilst  acknowledging  that 
it  had  not  always  been  possible  to  grant 
all  the  Society's  requests,  the  association 
was  essential  in  the  interests  of  both 
patients  and  the  services.  He  hoped  that 
<_s  the  years  went  by,  it  would  become 
even  closer.  Mr  Moyle  continued:  "I  see 
that  your  president  feels  you  have  some 
problems.  Why  not  let  us  get  together  to 
discuss  these  as  we  have  on  other  occa- 
sions? We  might  not  be  able  to  solve 
them,  but  we  might  be  able  to  ameliorate 
them ;  if  we  don't  get  round  the  table,  we 
may  never  solve  them." 

Mr  Moyle  said  that  one  of  the  main 
tasks  of  the  Society  was  to  promote  phar- 
maceutical education ;  in  doing  this  it  had 
performed  a  most  useful  and  important 
function  for  the  people  of  Northern 
Ireland.  "Everyone  in  the  Province  can 
have  confidence  in  the  professional  exper- 
tise of  your  members."  During  the  life 
span  of  the  Society,  first  under  the 
National  Insurance  Act,  and  later  in  the 
Health  Services  since  1948,  some  230 
million  prescriptions  had  been  dispensed 
to  the  general  satisfaction  of  the  public. 
It  reflected  great  credit  to  the  Society  and 
the  profession. 

Valuable  service 

He  thanked  the  members  of  the  Society 
for  the  valuable  service  they  had  given  in 
the  various  NHS  committees ;  in  the  hos- 
pital service  pharmacists  had  become 
more  and  more  involved  in  their  advisory 
capacity. 

There  had  been  a  burst  of  legislation 
relating  to  medicines,  poisons,  drugs,  pre- 
scription charges,  etc,  and  this  had  created 
additional  work  for  pharmacists.  "We  are 
grateful  for  the  help  that  pharmacists 
have  given." 

The  Medicines  Act  and  its  licensing  con- 
trols brought  a  prospect  of  more  legis- 
lation and  more  work  for  the  pharmacists, 
but  he  was  sure  it  would  be  found  to  be 
well  worthwhile.  The  Minister  referred  to 
the  review  which  had  begun,  of  the 
quality,  safety  and  efficacy  of  all  medicinal 
products  which  were  on  the  market  before 
the  Medicines  Act  in  1968.  There  were, 
he  said,  approximately  36,000  such  pro- 
ducts and  the  work  would  take  a  number 
of  years  to  complete.  No  such  review  had 
been  undertaken  before  in  any  country. 
When  the  survey  was  completed,  the  con- 
sumer would  be  further  assured  that  all 
medical  products  sold  or  supplied  would 


be  of  an  accepted  and  approved  standard. 

Lack  of  control  of  distribution  could 
give  rise  to  abuse  and  misuse  of  medicines 
and  drugs.  The  pharmacist  in  exercising 
control  of  distribution  of  drugs  and 
medicines,  which  constituted  a  major  por- 
tion of  his  day  to  day  functions,  had  an 
important  responsibility  to  the  public.  The 
current  bill  for  pharmaceutical  services 
for  Northern  Ireland  amounted  to  approx- 
imately £16  million  per  annum. 

In  the  present  economic  situation  all 
needed  to  exercise  restraint.  He  appealed 
to  members  to  encourage  the  economical 
use  of  medicines  by  seeking  ways  and 
means  to  ensure  the  pharmacist's  special- 
ised training  in  their  use  was  available  to 
the  prescribing  doctor.  The  real  motto 
should  be  "value  for  money".  The  Min- 
ister said  he  was  aware  of  pharmacists' 
problems  of  cash  flow  and  also  of  the 
problems  created  by  health  centres,  and 
he  repeated,  "I  think  we  ought  to  get 
together  to  discuss  these  problems." 

Advice  respected 

Replying  to  the  toast,  the  president  of 
the  Society,  Mr  T.  G.  Eakin,  thanked  the 
Minister,  and  pointed  out  that  during  the 
last  50  years,  the  chemist  was  the  best 
known  and  most  appreciated  of  the  "High 
Street  fraternity".  His  job  was  understood 
and  his  advice  accepted  and  respected  by 
all  who  had  occasion  to  use  his  services. 
However,  the  Pharmaceutical  Society  of 
Northern  Ireland  must,  in  years  to  come, 
attempt  to  improve  the  Government  and 
the  public's  understanding  of  the  newly 
evolving  pharmacist.  The  lack  of  under- 
standing of  modern  pharmacy  was  respon- 
sible for  the  disruption  of  the  profession 
by  current  Government  policy.  Referring 
to  the  Minister's  speech,  he  was  glad  that 
it  appeared  not  to  be  too  late  to  meet 
again  and  it  was  the  hope  of  pharmacists 
that  a  properly  planned  service  could  be 
negotiated. 

The  Society  must  prepare  for  the 
changes  in  the  next  50  years.  There  would 
be  the  increased  problem  of  controlling 
the  distribution  of  drugs  both  in  the  field 
of  human  and  veterinary  medicines,  where 
economic  pressures  may  be  used  to  release 
for  public  consumption,  a  "new  and  more 
lethal  form  of  pollution  than  has  yet  been 
seen."  The  Society  was  also  facing  the 
greatest  challenge,  that  of  indifference. 
Isaac  Walton  had  said,  "That  which  is 
everybodies'  business  is  nobody's  busi- 
ness", such  attitudes  bred  inertia  and 
inertia  conceived  disaster,  and  that 
threatened  democracy. 

Professor  P.  F.  D'Arcy  proposed  the 
toast  "our  guests",  and  told  the  Minister 
that  the  members  greatly  appreciated  his 
presence,  and  hoped  that  he  would  enjoy 


himself  and  relax.  To  the  Mayor  of 
Belfast,  Alderman  Myles  Humphryes,  and 
Mrs  Humphryes,  Professor  D'Arcy  said 
that  everybody  appreciated  the  way  he 
had  tried  to  get  "things  back  to  normal  in 
Belfast"  and  exhibited  the  poster  in  the 
Mayor's  "smile  for  Belfast  campaign". 

The  presence  of  the  president  of  the 
Pharmaceutical  Society  of  Great  Britain 
and  the  Pharmaceutical  Society  of  Ireland 
was  a  reminder  of  the  friendship  and 
strong  professional  links  that  existed 
between  the  Societies,  and  he  expressed 
the  wish  "long  may  they  continue  for  the 
next  50  years". 

In  his  response,  the  Mayor  of  Belfast 
said  he  brought  the  city's  warmest  greet- 
ings to  the  Society.  He  thanked  Professor 
D'Arcy  for  the  mention  of  his  special 
campaign  and  added,  "I  have  another 
gimmick  coming  up."  Some  time  ago  his 
wife  decided  he  needed  a  holiday,  and 
therefore  six  weeks  ago  they  went  to 
Tenerife  and  picked  up  a  few  germs.  If 
any  members  of  the  Society  could  give 
him  free  advice,  or  free  samples,  he 
would  appreciate  them.  Later  he  com- 
mented on  the  nomenclature  change  from 
"chemist"  to  "pharmacist"  and  he  thanked 
all  chemists — and  pharmacists — for  the 
way  they  had  helped  to  keep  the  business 
life  of  Belfast  going  during  recent 
troubles.  He  congratulated  the  Society, 
not  only  having  served  50  years  but  also 
on  acquiring  a  status  throughout  the 
world ;  he  wished  it  continued  success  for 
the  next  50  years. 

Collaboration 

Mr  J.  P.  Bannerman,  president  of  the 
Pharmaceutical  Society  of  Great  Britain, 
said  that  all  the  guests  thanked  the 
Society  for  the  opportunity  of  being 
present  at  the  historic  occasion.  The  last 
50  years  had  been  marked  by  the  closest 
contact  by  the  Pharmaceutical  Society  of 
Great  Britain  and  that  of  Northern 
Ireland.  "Within  four  years  of  your  foun- 
dation, my  Society  promoted  a  Bill  in 
Parliament  giving  us  powers  to  recognise, 
by  reciprocal  agreement,  persons  regis- 
tered as  pharmaceutical  chemists  in 
Northern  Ireland.  That  became  the 
Pharmacy  Act  of  1929."  He  referred  to  the 
founding  of  the  Commonwealth  Pharma- 
ceutical Association,  and  then  the  EEC. 
Both  Societies  must  collaborate  to  influ- 
ence opinion  that  would  ensure  the  free 
movement  of  pharmacists  throughout 
the  community.  Mr  Bannerman  then 
mentioned  the  British  Society's  new  head- 
quarters at  Lambeth,  and  said  "to  mark 
your  Golden  lubilee,  we  would  like  to 
give  you  a  memento  of  the  past,"  and  he 
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handed  over  an  aquatint  of  Bloomsbury 
Square  in  1787.  It  showed,  in  the  north- 
west corner.  No  17  shortly  after  its 
extensive  renovation  and  remodelling  by 
John  Nash  in  1780. 

The  president  of  the  Pharmaceutical 
Society  of  Ireland,  Dr  W.  E.  Boles,  com- 
mented on  the  good  fellowship  that  had 
been  cemented  between  the  two  Irish 
Societies.  "Your  problems  are  our  prob- 
lems, and  our  reactions  your  reactions." 
He  also  was  happy  to  note  the  develop- 
ment of  pharmacy  in  the  EEC,  but  added 
that  the  new  Directives  would  create  new 
challenges  for  the  Societies.  He  asked  Mr 
Eakin  to  accept  a  steel  engraving  that 
depicted  premises  of  the  Pharmaceutical 
Society  of  Ireland  in  Dublin  "to  remind 
you  of  the  fellowship  and  warmth  that 
has  existed  during  the  past  50  years." 

In  accepting  the  gifts,  Mr  Eakin  said 
that  by  1981  there  would  be  full  "recip- 
rocity" existing  between  the  three  Societies. 
He  added,  "We  are  always  pleased  to 
visit  you,  and  even  more  pleased  when 
you  visit  us." 


The  celebration  dinner  was  held  in  the 
Dunadry  Inn,  co  Antrim.  The  Stranmillis 
Singers  from  a  local  teacher  training 
college,  sang  a  varied  group  of  unaccom- 
panied songs. 

List  of  guests 

Mr  R.  Moyle,  MP,  Minister  of  State  for 
Health. 

The  Right  Honourable  The  Lord  Mayor 
of  Belfast,  Alderman  Myles  Humphryes, 
and  Mrs  Humphryes. 

President  of  the  Pharmaceutical  Society 
of  Great  Britain,  Mr  J.  P.  Bannerman, 
and  Mrs  Bannerman. 

President  of  the  Pharmaceutical  Society 
of  Ireland,  Dr  W.  E.  Boles,  and  Mrs  Boles. 
Vice-chairman  of  the  Scottish  Executive 
of  the  Pharmaceutical  Society  of  Great 
Britain,  Mr  R.  S.  Morrison. 
Sir  Arthur  Vick,  vice-chancellor  of  the 
Queen's  University  of  Belfast. 
Mr  R.  H.  Livingston,  president  of  the 
Northern  Ireland  Branch  of  the  British 
Medical  Association,  and  Mrs  Livingston. 
Professor  D.  A.  D.  Montgomery,  president 
of  the  Ulster  Medical  Society,  and  Mrs 
Montgomery. 

Dr  R.  J.  Millar,  Provost  of  the  Northern 
Ireland  Faculty  of  the  Royal  College  of 
General  Practitioners,  and  Mrs  Millar. 
Mr  Sherwood  Hobson,  president  of  the 
Northern  Ireland  Branch  of  the  British 
Dental  Association,  and  Mrs  Hobson. 
Mr  E.  W.  Sullivan,  president  of  the 
Northern  Ireland  Veterinary  Association, 
and  Mrs  Sullivan. 

Mr    S.    G.    Dixon,    president    of  the 


Northern  Ireland  Optical  Society,  and 
Mrs  Dixon. 

Mr  R.  G.  Dillon,  president  of  the  Ulster 
Chemists'  Association,  and  Mrs  Dillon. 
Mr  D.  F.  Lewis,  secretary  and  registrar 
of  the  Pharmaceutical  Society  of  Great 
Britain,  and  Mrs  Lewis. 
Mr  M.  J.  Cahill,  registrar  of  the  Phar- 
maceutical Society  of  Ireland,  and  Mrs 
Cahill. 

Mr  H.  S.  Porter,  secretary  of  the  Ulster 

Chemists'  Association,  and  Mrs  Porter. 

Mr  and  Mrs  J.  G.  Coleman. 

Mr  A.Wright,  Editor,  Chemist  &  Druggist, 

and  Mrs  Wright. 

Professor  and  Mrs  R.  Grigg. 

Miss    A.    McCollum,    president    of  the 

Society  of  Pharmacy  Students,  the  Queen's 

University  of  Belfast;  Mrs  J.  Donaldson. 

Mr  G.  E.  Mclihagger. 

Northern  Ireland 
Fellowships 

During  the  dinner  to  mark  the  Golden 
Jubilee  on  March  31,  Mr  Eakin  presented 
Fellowships  to  Mr  James  G.  Coleman, 
Mr  W.  Gorman  and  Mr  George  E. 
Mclihagger.  He  said  that  Mr  Coleman, 
who  had  recently  retired  as  the  registrar 
of  the  Pharmaceutical  Society  of  Ireland, 
had  been  a  frequent  visitor  to  Belfast  and 
had  played  an  important  part  in  building 
up  the  good  relations  which  existed 
between  the  two  Societies  in  Ireland.  Mr 
Coleman  had  been  an  excellent  ambas- 
sador at  home.  He  had  represented  his 
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Mr  W.  Gorman,  secretary  of  the  Pharmaceutical  Society  of  Mr  J.  G.  Coleman,  the  recently  retired  registrar  of  the 

Northern  Ireland,  displays  his  fellowship  certificate  to  the  Pharmaceutical  Society  of  Ireland,  shows  his  fellowship 

president,  Mr  T.  G.  Eakin,  and  his  wife  certificate  to  Mrs  Eakin,  Mrs  Coleman  and  Mr  Eakin 


Left:  Three  presidents,  Dr  W.  E.  Boles,  president  of  the 
Pharmaceutical  Society  of  Ireland  and  Mrs  Boles,  Mr  T.  G. 
Eakin,  president  of  the  Pharmaceutical  Society  of  Northern 
Ireland  and  Mrs  Eakin,  Mr  J.  P.  Bannerman,  president  of  the 


Pharmaceutical  Society  of  Great  Britain,  and  Mrs  Bannerman 

Right:  Mr  Eakin  accepts  a  donation  to  the  Benevolent  Fund 
from  Mr  A.  Wright,  Editor  of  Chemist  &  Druggist 


Society  at  the  British  Pharmaceutical  Con- 
ference and  the  European  Economic 
Community's  Pharmacy  Group.  "He  is  a 
practical  person  whose  wisdom  and  advice 
have  won  him  much  esteem." 

Of  Mr  Gorman,  the  president  said  he 
had  come  to  the  Society  in  1945,  after 
service  in  the  Royal  Naval  Volunteer 
Reserves.  When  the  president  had  asked 
what  he  would  say,  Mr  Gorman  had 
replied :  "Say  I  was  at  sea  before  I  came 
to  University  Street,  and  I  have  been  at 
sea  ever  since!"  There  were  few  pharma- 
cists on  the  Northern  Ireland  register  that 
"Billy"  Gorman  did  not  know. 

When  presenting  Mr  Mcllhagger  with 
his  Fellowship  certificate,  the  president 
said  it  had  been  a  Council  policy  not  to 
grant  a  Fellowship  to  an  active  member 
of  the  Council,  but  an  exception  had  been 
made  in  respect  of  Mr  Mcllhagger,  who 
had  always  taken  an  interest  in  pharma- 
ceutical matters.  He  had  held  office  as 
honorary  treasurer,  been  president  in 
1958,  and  represented  Council  on  the 
Northern  Ireland  Poisons  Board  and  the 
Royal  Society  of  Prevention  of  Accidents. 
He  had  been  an  active  member  of  the 
Society's  Benevolent  Fund  Committee  and 
since  his  recent  retirement,  had  been  even 
more  active  in  the  Society's  affairs. 


No  alternative  to  striking  off 


Directing  that  the  name  of  Mr  John  Peter 
Christian,  of  Green  Lane,  Bolton,  be 
removed  from  the  Register,  Sir  Gordon 
Willmer  said  that  although  the  Statutory 
Committee  could  not  help  feeling  sorry 
for  him,  they  had  no  alternative. 

Mr  Christian  appeared  before  the  Com- 
mittee to  answer  allegations  of  misconduct 
and  incorrect  dispensing  while  employed 
as  a  locum  at  three  pharmacies  in  Lanca- 
shire last  year.  The  Committee  was  told 
that  staff  at  the  pharmacies  had  observed 
him  taking  a  mixture  of  kaolin  and  mor- 
phine during  working  hours  and  had  seen 
him  falling  asleep,  swaying  about  and 
talking  to  himself. 

Mr  Christian  told  the  Committee  that 
he  had  suffered  from  diabetes  and  hyper- 
acidity for  many  years  and  on  medical 
advice  had  regularly  taken  doses  of  this 
mixture  to  ease  the  pain  and  the  dis- 
comfort. "For  the  last  six  months  I  have 
been  employed  as  the  manager  at  a  busy 
dispensing  business  in  Manchester.  My 
diabetes  is  stable  and  I  am  enjoying 
excellent  health." 

Sir  Gordon  said  that  the  statements 
made  by  a  number  of  people  who  had 


worked  with  Mr  Christian  in  three  differ- 
ent pharmacies  presented  a  formidable 
indictment  of  his  behaviour  during  those 
periods.  It  also  presented  a  frightening 
picture  of  possible  dangers  to  the  public 
if  dispensing  errors  occurred  through  the 
incapacity  of  the  dispensing  pharmacist. 

One  of  the  allegations  of  misconduct 
against  Mr  Christian  concerned  the  con- 
viction in  September  1975  of  Joaillet  Ltd, 
Thatto  Heath  Road,  St  Helens,  for  supply- 
ing a  therapeutic  substance  in  the  absence 
of  a  pharmacist.  At  the  time  the  offence 
was  committed  —  in  April  1975  —  Mr 
Christian  was  still  registered  as  the 
superintendent  pharmacist.  Mr  Christian 
told  the  Committee  that  he  resigned  from 
Joaillet  Ltd  at  the  end  of  1974.  He  was 
not  aware  that  he  should  have  notified  the 
Society  of  his  resignation,  assuming  that 
his  appointment  would  be  automatically 
cancelled  when  the  firm  appointed  another 
superintendent  after  Christmas. 

The  Committee  decided  to  direct  that 
the  Thatto  Heath  Road  premises  be  struck 
off  the  Register  for  the  sale  of  poisons 
for  a  period  of  two  years — the  order  not 
to  become  operative  for  three  months. 
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Inquiry  into  Prescription 
Pricing  Authority 

An  inquiry  is  to  be  carried  out  into  the 
functions,  constitution  and  organisation  of 
the  Prescription  Pricing  Authority. 

In  a  Commons  written  reply  to  a  ques- 
tion from  Mr  Laurie  Pavitt  on  delays  in 
settling  chemists'  and  doctors'  accounts, 
Dr  David  Owen,  Minister  for  Health, 
said,  "This  [inquiry]  I  hope  will  help  the 
Authority  to  overcome  its  current  prob- 
lems and  also  provide,  for  the  first  time 
in  its  history,  an  independent  appraisal  of 
its  role  in  pricing  prescriptions  and  as  a 
source  of  information  to  help  us  control 
prescribing  costs."  The  inquiry  is  to  be 
carried  out  by  Mr  R.  I.  Tricker,  director, 
Oxford  Centre  for  Management  Studies. 

Modified  baby  milks  to 
be  free  at  clinics 

Proprietary  brands  of  modified  baby  milk 
are  to  be  provided  free  from  April  30  for 
children  under  a  year  old  in  needy 
families,  it  was  announced  in  the  Com- 
mons on  Monday.  Mr  Michael  Meacher, 
Parliamentary  Secretary,  Department  of 
Health,  said  the  milk  would  be  available 
in  exchange  for  tokens  at  clinics  and 
welfare  food  distribution  centres.  Two 
packs  would  be  available  against  each 
token  and  the  milks  chosen  by  area  health 
authorities,  in  the  light  of  local  clinical 
advice,  from :  Cow  and  Gate  baby  milk 
plus,  Premium  and  V  formula,  Ostermilk 
complete  formula,  new  improved  formula 
Ostermilk  2  (from  mid-May),  SMA  Gold 
Cap  and  regular. 

Families  not  entitled  to  free  milk  would 
be  able  to  buy  the  milks  at  cost  price  plus 
10  per  cent.  The  necessary  Statutory 
Instruments  to  give  effect  to  these  arrange- 
ments will  shortly  be  laid  before  the 
Commons.  Similar  arrangements  are  being 
made  in  Scotland,  Wales  and  Northern 
Ireland. 

Prescribing  restrictions  ? 

Mr  Mike  Thomas  is  to  seek  leave  in  the 
Commons  to  bring  in  a  Private  Members 
Bill  to  restrict  the  right  of  medical  prac- 
titioners to  prescribe  drugs  unless  certain 
conditions  are  met.  He  is  attempting  to 
secure  a  first  reading  on  May  5  for  his 
Medical  Practitioners  (Restriction  of  Right 
to  Prescribe)  Bill. 

Joint  planning  proposals 

New  proposals  for  joint  planning  arrange- 
ments between  area  health  authorities  and 
their  matching  local  authorities  were 
announced  in  the  House  of  Commons  last 
week  by  Mrs  Barbara  Castle,  Secretary 
for  Social  Services. 

A  consultative  circular  has  been  sent  to 
regional  and  area  health  authorities  and 


its  proposals  will  be  reviewed  later  this 
year.  The  circular  also  outlines  arrange- 
ments which  would  enable  selected 
projects  to  be  jointly  financed.  Mrs  Castle 
believes  that  joint  planning  is  essential 
to  achieve  the  right  balance  of  services 
for  the  elderly,  disabled,  mentally  ill  and 
socially  handicapped  groups  such  as 
alcoholics  and  drug  addicts. 

The  circular  suggests  that  AHAs  and 
LAs  should,  with  advice  from  joint  con- 
sultative committees,  set  up  a  joint  care 
planning  team,  which  would  include  NHS 
officers  working  at  AHA  level  and  in 
health  districts  who  have  a  major 
responsibility  for  planning.  The  teams 
would  evaluate  existing  services  and  make 
proposals  for  change  and  priorities  over 
the  next  three  years. 

Cosmetics  labelling 

Mr  Alan  Williams,  Minister  for  Prices 
and  Consumer  Protection,  said  on  Monday 
that  regulations  on  cosmetics  safety  will 
be  prepared  as  soon  as  the  proposed  EEC 
Directive  on  cosmetics  is  adopted.  Work 
on  the  directive  was  in  its  final  stages  and 


Employee  group 

Mr  R.  W.  Odd,  in  an  interesting  article 
(C&D,  March  27,  p448)  on  the  general 
practice  subcommittee,  refers  to  the  pro- 
fessional difference  between  employer  and 
employee  pharmacists.  There  is  indeed  a 
difference  in  the  work  performed  by 
general  practice  employee  pharmacists 
and  the  question  of  the  need  for  referral 
on  professional  matters  by  employees 
could  cause  problems. 

Mr  Odd  follows  by  asking  whether  the 
time  has  now  come  to  form  a  professional 
sub-group.  NAGPEP  believes  that  this  is 
now  of  great  importance  and  that  general 
practice  employee  pharmacists  should 
now  be  concerned  with  their  professional 
voice  within  the  Pharmaceutical  Society 
of  Great  Britain.  NAGPEP  aims  to 
enhance  the  voice  of  general  practice 
employee  pharmacists.  Contact  NAGPEP 
now. 

J.  H.  Carr 

chairman,  Steering  Committee, 
National  Association  of  General 
Practice  Employee  Pharmacists 
2  Maycot  Lodge,  Park  Road 
New  Barnet,  Herts  EN4  9QB 

Distinctive  packs  needed 

I  wish  to  submit  to  you  the  following 
recommendations : 

□  That  all  "external  use  only"  embro- 
cations and  liniments  be  in  tinted  ribbed 
oval  bottles  distinguishable  by  touch  for 
blind  people,  old  age  pensioners  and 
children,  as  well  as  all  other  users 
(farmers /veterinary  use  and  animal  health 
packs). 

□  The  bottle  to  have  a  distinct  red 
(plastic)  cap,  so  the  caps  will  not  be 
replaced  on  any  other  medicine.  As  most 


he  hoped  draft  domestic  regulations  would 
be  circulated  for  comment  later  this  year. 
In  some  cases  the  ingredients  would 
have  tc  be  indicated  on  the  label  with 
precautions  for  use. 

Employment  Protection  Act 

The  fourth  Commencement  Order  laid 
before  Parliament  last  week  will  bring  into 
force,  from  June  1,  the  provisions  of  the 
Employment  Protection  Act  on  the  right 
to  return  to  work  after  maternity  absence, 
protection  from  dismissal  because  of  preg- 
nancy, trade  union  membership  and 
activities,  time  off  to  look  for  work  for 
employees  who  are  being  made  redundant, 
medical  suspension,  improved  remedies 
for  unfair  dismissal,  improvements  in  the 
provisions  of  the  Redundancy  Payments 
Act  and  improvements  in  the  Contracts  of 
Employment  Act  (see  also  C&D,  February 
14,  p211). 

□  The  Commons  prayer  concerning  the 
Medicines  (Fees)  Regulations  1976 — which 
increased  licence  fees  under  the  Medicines 
Act  was  due  to  be  debated  on  Wednesday 
night. 


embrocations  and  liniments  have  a  distinct 
smell  (and  taste)  the  cap  would  taint  other 
medical  preparations  put  on  inadvertently 
by  a  member  of  the  public. 

□  The  cap  to  be  embossed  in  Braille 
suitably  worded  in  the  space  around  the 
side  of  the  cap  with  words  such  as  "exter- 
na] use  only"  or  "not  to  be  taken"  or 
"precaution",  whichever  is  the  most 
suitable  in  the  space  permitted. 

□  That  contraindications,  warnings  and 
antidotes  be  issued  as  a  leaflet  to  all 
chemists  as  a  "first  aid"  measure  in  case 
of  urgency. 

Some  samples  checked :  B  &  N  liniment, 
brown  ribbed  oval ;  Ellimans,  plain  bottle ; 
Sloans,  plain  bottle,  printed  name; 
Goddards,  miniature  milk  bottle  (?); 
Radian  B,  plain  bottle,  printed  name ; 
Sevnols,  white  ribbed  oval ;  White  Oils 
embrocation,  olive  oil  type  bottle. 

F.  Robinson 
Ormskirk,  Lanes 

'Pill'  from  supermarkets 

Are  the  supermarkets  going  to  be  allowed 
to  leave  some  business  for  the  pharma- 
cists, who  Mrs  Thatcher  praised  so  much 
recently?  Maybe  the  "pill"  will  be  dis- 
pensed in  these  marts,  as  I  fail  to  see 
women  paying  £s  for  12  packets,  which 
they  can  get  free  on  the  NHS. 

Re  Professor  Vessey :  What  does  he 
think  pharmacists  are  —  mini-doctors, 
taking  medical  histories  and  blood  pres- 
sures, etc — I  dare  say  free? 

Let  the  doctors  do  their  work  and  we 
will  do  our  best  to  do  our's.  Which 
brings  me  to  a  problem  peculiar  to 
Northern  Ireland,  ie  payment  for  coding 
prescriptions.  At  long  last  we  are  being 
paid  something  in  the  line  of  a  realistic 
figure  for  this  work  if  we  get  lp  per 
prescription,  subject  to  annual  review. 

For  many  years  we  had  to  code  pre- 
scriptions without  payment.  During  the 
past  few  years  we  were  paid  a  mere 
pittance  for  this  work. 

W.  J.  Taylor 

Londonderry 


RETAILERS! 

-cut  your  losses. 


ANTI-SHOPLIFTING  MIRRORS  THAT  MOVE 


The  ultimate  shoplifting  deterrent  —  convex  wide  angle  mirrors  that 
move.  The  Volumatic  Security  Scanning  Arm  —  an  electrically 
driven  arm  onto  which  convex  mirrors  can  be  mounted.  Moves  the 
mirror  in  a  1  20  sweep  every  20  seconds.  The  Volumatic  Ceiling 
Mounted  Deterrent  Unit  —  ceiling  mounted  tube  with  three 
convex  mirrors,  driven  in  a  circular  motion  by  an  electric  motor. 
Static  Volumatic  orange  halo'  trim  convex  mirrors  are  an 
effective  method  of  pilferage  control.  Three  diameter  sizes,  16  in., 
24  in.,  34  in.;  tough  glass  fibre  backing.  And  for  tight  corners,  the 
Volumatic  Slimview  mirror.  Oblong,  it  measures  24  in.  wide  by 
16  in.  deep.  Volumatic  Two-Way  Observation  Mirrors  give 
discreet  surveillance  of  high  pilferage  risk  areas.  Available  clear  or 
with  Venetian  silverstrip. 


Ceiling  Mounted  Deterrent  Unit  Security  Scanning  Arm 

CASH  CARRYING  CASES  THAT  MAKE  THEFT  A  DIRTY  BUSINESS 


Cash  Carrying  Case  Cash  Carrying  Bag 

ALARMS  &  OTHER  PROFIT  PROTECTION  AIDS 


y  \ 


SHOPLIFTING 

IS  AN  OFFENCE 

WE  ALWAYS  PROSECUTE 


Volumatic  Cash  Carrying  Cases  when  snatched  from  the 
carrier,  sound  an  ear  piercing  audible  alarm  and  send  off  clouds  of 
dense  orange  smoke.  The  cash  is  stained  and  made  useless  to  the 
thief  and  the  carrier  is  protected  by  a  year's  free  insurance.  It's  a 
foolproof  way  to  carry  cash.  Available  in  three  sizes.  Also  available 
ladies'  style  hand/shoulder  Cash  Carrying  Bag  and  in-store  cash 
collection  case  with  many  new  features. 


Volumatic    Loop   Alarm    Systems   —  an 

entirely  new  range  of  battery  operated,  audible 
loop  alarms  that  provide  an  unbeatable  method 
of  preventing  the  theft  of  merchandise  on  open 
display.  Applications  in  all  types  of  non-food 
retailing.  Volumatic  Emergency  Alarm  — 
portable  audible  alarm  for  floor  or  wall  mounting  : 
press  to  sound',  'press  to  silence'  operation  with 
ear  piercing  signal.  Ideal  theft,  fire  or  bomb 
warning.  Volumatic  Stoplifters  —  bright 
orange  signs  for  hanging  in  sales  areas.  Each 
carries  anti-pilferage  slogan  on  either  side  that 
deters  the  pilferer.  Orange  acrylic  with  black 
lettering.  Suspended  with  chrome  chain. 
Dimensions  :  36  in.  wide  by  1  2  in.  deep  (91  cms. 
by  30  cms.).  Low  in  cost.  Choice  of  slogans. 
Volumatic  Bomb  Blanket  —  contains  the 
blast  from  home-made  bombs.  Already  in  use 
by  department  stores  and  some  public  utilities. 


Protectalarm 


Stoplifters 


All  VOLUMATIC  products  are  backed  by  a  one  year  written  guarantee. 
SOLVE  YOUR  SECURITY  PROBLEMS  NOW -SEND  FOR  LITERATURE 


For  immediate  attention  quote  reference  No. :  'CD' 


Volumatic  Limited 


Department  'CD' 
Taurus  House 
Kingfield  Road 
Coventry  CV6  5AS  England 

Telephone  (0203)  84217/8/9 
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Glass 

me  of  the 
great 

protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 

And  Beatson  back  their  products 
with  a  good  delivery  service. 

Beatson  Clark 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 

Ask  your  wholesaler. 


Deep  inside 
your  customers 
need  us 


fenniags 
MIXTURE 

STOMACHIC  AND  ASTRINGENT 

DOSE 
Adults 

30-60  mis  (Two  lo  Four  Tablospoons'ul) 
CrvJdien11-15years 
30  mis  [Two  Tablespoonslul) 
Childien  4-10  years 
15  mis  {One  Tablespoonful) 
TO  BE  TAKEN  IN  SIPS  from  a  small  glass 
or  cup,  Nothing  should  be  taken  lor  an  hour 

before  and  alter  each  dose. 
Ki:  ps  indefinitely  even  it  sediment  appears 

SHAKE  THE  BOTTLE 

*  it  MEDICINES  OUT  Of  THE  REICH  OF  CHILDREN 
FORMULA 

Nil  Acid  B. PC.  1  53=1  01  Menth  Pip  0075'j 
SangOrac    001?.  Aqua  Ad  100% 
THE  FlMt  MEOICIHE  fOR  OYER  100  TEARS 


Fennings  Original 
Mixture  has  been  looking  after 
stomachic  and  other 
complaints  for  over  100 
years  now.  Isn't  it  time 
you  stocked  up  for  the 
next  hundred? 

Per  dozen  200ml 
bottles -£2-72,  plus  VAT 
from  your  wholesaler  or 
direct  from  Fennings. 


fennings 

Fennings 

Pharmaceuticals 

86  Hurst  Road,  Horsham, 

Sussex  RH12  2DT 

Telephone  Horsham 

(0403) 3427 


PORTIA  CHEMISTS'  SUNDRIES 

ANTI-GLARE  SHIELDS 


FOR  READING  AND  SPORT. 


Other  SOLPORT  products  include 
Portia  Holdalls  &  Sponge  Bags. 
Portia  Goggles  &  Goggtets. 
Nerissa  Powder  Puffs. 
Portia  Manicure  Requisites. 
Easifix  Finger  &  Thumbstalls. 
Loofah  Bath  Gloves  &  Pads. 
Watersprite  Face  Cloths. 
Obtainable  from  your  usual 
wholesaler,  or 


Write  for  details  to  : 
SOLPORT  BROS.  LTD. 


GORING-BY-SEA     WORTHING  44861. 


BCG276ytj 


Ethyl  Alcohol 

(S.VR.) 

Fermentation  and  synthetic  qualities  both  available  to  British 

and  all  well  known  International  Specifications  and 
Pharmacopoeias.  Also  meets  requirements  of  specifications 
being  drawn  up  for  Food  Grade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 
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S&N  write-off  £4.8m 
on  Gala  Cosmetic 

An  adjustment  of  £4  8m  to  previous  results 
in  respect  of  the  Gala  Cosmetic  Group  is 
made  in  the  1975  consolidated  accounts 
published  last  week  by  Smith  &  Nephew 
Associated  Companies  Ltd. 

Notes  on  the  accounts  explain  that  in 
1974  unenforceable  sales  agreements  and 
goods  on  sale  or  return  in  certain  sub- 
sidiary companies  were  incorrectly 
accounted  for  as  sales  and  certain  credit 
notes  were  omitted  from  the  accounts.  As 
a  consequence,  an  unduly  favourable 
assessment  was  made  of  the  saleability  of 
similar  goods  included  in  the  inventories 
held  within  the  group  in  December  1974. 

The  accounts  show  that  group  profit 
during  1975,  at  £15m,  was  some  57  per 
cent  higher  than  the  previous  year's  figure 
of  £14  2m;  sales  were  £118  6m — nearly 
£13m.  higher  than  the  adjusted  figure  for 
1974  (£105  7m)  which  had  previously  been 
announced  as  £  107  2m.  After  £3  2m 
interest  on  loans,  and  £5m  tax,  net  profit, 
at  £66m,  was  about  £37m  higher  than 
the  adjusted  1974  figure  of  £2  9m  (or  6  6 
per  cent  above  the  incorrect  figure  of 
£6-2m). 

The  directors  have  recommended  a  final 
dividend  of  13- 176  per  cent  on  the  lOp 
ordinary  share ;  together  with  the  interim 
dividend  of  6  44  per  cent  paid  last  October, 
that  is  the  maximum  permitted  under  the 
present  Government  restrictions.  The 
company's  annual  meeting  is  to  be  held  at 
the  Grosvenor  House  Hotel,  Park  Lane, 
London  Wl,  on  May  6. 

R&C  commit  £7m  for 
new  production  facilities 

Preliminary  results  from  Reckitt  & 
Colman  Ltd  showed  that  sales  of  the 
pharmaceutical  division  last  year  rose  to 
£33  75m  from  £27  28m  the  previous  year, 
contributing  9  per  cent  of  the  company's 
total  £369-26m  sales  (£3 19m  in  1974). 

Operating  profit  was  £5  19m  (£432m), 
almost  15  per  cent  of  the  total.  Progress 
was  made  in  a  number  of  areas,  with 
some  £7m  being  committed  for  new  pro- 
duction facilities  in  Hull.  The  household 
and  toiletries  division  sales  were  £1 34  26m 
(£118  66m),  36  4  per  cent  of  the  total 
(37  2  per  cent),  contributing  £1762m 
profit  (£14  87m),  half  of  the  total. 

CIBA-Geigy  form  new 
operating  companies 

Two  separate  operating  units  have  been 
established  by  CIBA-Geigy  in  the  UK, 
designated  CIBA-Geigy  (ADP)  Co  and 
CIBA-Geigy  Plastics  and  Additives  Co. 

CIBA-Geigy  (ADP)  Co  includes  the  exist- 
ing agrochemical,  dyestuffs,  CIBA 
Laboratories   and   Geigy  Pharmaceuticals 


divisions  and  has  its  headquarters  at 
Simonsway,  Manchester  M22  5LB.  Mr  H. 
R.  Wiist,  as  corporate  managing  director, 
heads  this  company  and  its  management 
includes  the  present  divisional  managing 
directors — Mr  D.  C.  Buchanan  (Geigy 
Pharmaceuticals),  Mr  W.  G.  B.  Grant 
(dyestuffs  and  chemicals),  Mr  R.  F. 
Norman  (agrochemical),  Mr  J.  P.  Perkins 
(CIBA  Laboratories),  with  Mr  A.  Kemp, 
director  of  finance  and  Mr  W.  F.  Martin, 
company  secretary.  Other  senior  appoint- 
ments are  Mr  D.  N.  H.  James,  director  of 
group  information  and  Mr  B.  J.  Warr, 
head  of  personnel. 

CIBA-Geigy  Plastics  and  Additives 
Company  includes  the  plastics,  pigments 
and  industrial  chemicals  divisions,  and  its 
headquarters  are  at  30  Buckingham  Gate, 
London  SW1E  6LH,  where  the  UK  Group 
chairman's  office  is  also  located. 

Evans'  export  orders 

Evans  Medical  Ltd  have  received  a  record 
order  for  over  $lm-worth  of  pharma- 
ceutical products  from  the  national 
pharmaceutical  company  in  Libya.  This 
order  comes  only  two  weeks  after  another 
Evans  record,  for  the  biggest  order  for  a 
single  item — 60  million  paracetamol  tab- 
lets worth  £174,000,  placed  by  the  State 
Import  Agency  for  Iraq,  the  General 
Establishment  for  Drugs,  Kinadia.  The 
Libyan  order,  one  third  of  which  has  to 
be  completed  by  mid-June  includes  several 
million  tablets,  liquids — some  two  million 
bottles  in  all — bulk  chemicals  and  powders. 

Business  briefly 

Carr,  Godden  &  Co  Ltd  have  moved  to 
Review  House,  Websters  Way,  Rayleigh, 
Essex  (tel  0268  778542). 
Evident  Dental  Co  Ltd  have  moved  to 
57  Wellington  Court,  Wellington  Road, 
London  NW8  9TD  (tel:  01-722  0976). 
Group  sales  by  Hanimex  Corp  in  the  six 
months  to  December  31,  1975,  were  some 
30  per  cent  higher  than  in  the  same 
period  in  1974  at  $A36-3m,  yielding  a  net 
profit  of  SAl  5m  for  the  half  year  ($Alm). 
Pretax  profits  of  Beatson,  Clarke  &  Co 
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rose  sharply  from  £546,000  in  1974  to  a 
record  £1  07m  in  1975.  Turnover,  at  £12m, 
was  nearly  one-third  higher  than  the  pre- 
vious year's  figure  of  £9 -2m.  Earnings 
per  share  increased  from  6-4p  to  12 -4p 
and  the  net  final  dividend  is  2-72635p 
making  a  total  of  4  19635p,  compared 
with  3  85875p  previously. 
Sales  by  Brent  Chemicals  International 
Ltd  during  1975  were,  at  £9  8m,  some 
£3  2m  more  than  1974,  according  to 
unaudited  results  published  last  week. 
Profit  before  tax  was  £lm  (£0-7m  in 
1974),  which  yielded  £526,000  (£282,000) 
attributable  to  the  group  after  extra- 
ordinary items  of  £45,000  (£21,000).  A 
final  dividend  of  1175p  a  share  is  pro- 
posed, making  a  total  dividend  of  1  925p. 

Appointments 

Fassett  &  Johnson  Ltd  have  appointed 
Mr  Kenneth  J.  Fowler  managing  director, 
and  Mr  Kenneth  N.  Emery  deputy  man- 
aging director  with  total  responsibility  for 
production  and  engineering  services.  Mr 
W.  A.  Chalcraft,  financial  director  and 
company  secretary,  is  retiring  due  to  ill 
health  but  remains  on  the  board  in  an 
advisory  capacity.  He  is  replaced  by  Mr 
Robert  J.  Lyons  as  financial  director  and 
Mr  J.  J.  R.  Kinghorn  is  company  secre- 
tary, Mr  A.  Mair  general  sales  manager. 
LR/Sanitas:  Mr  R.  C.  A.  Hall,  formerly 
sales  director  of  Sanitas,  has  been 
appointed  sales  and  marketing  director. 
Heading  the  chemist,  hardware  and  indus- 
trial sales  force  is  Mr  Graham  Morse, 
general  sales  manager.  Three  national 
sales  managers  report  to  him — Mr  Charles 
Chapman,  Mr  Terry  Deavall  and  Mr  Alan 
Rippon.  National  sales  manager  for 
grocery  is  Mr  Chris  Sadler,  and  Mr  Alan 
Woodland  is  national  account  sales 
manager  (grocery).  Marketing  manager 
for  household  and  industrial  products  and 
new  product  development  is  Mr  E.  J. 
Wallbutton.  Mr  John  Holder  is  marketing 
manager  for  toiletries  and  proprietary 
medicines.  Reporting  to  them  are  group 
product  managers  Mr  P.  J.  Rawling 
(household  and  industrial  products),  Mr 
1.  A.  Scott  (health  care)  and  Mr  Eric 
Watson  (toiletries). 


Third  packaging  factory  opens  this  week 


Johnsen  &  Jorgensen  (Plastics)  Ltd,  one 
of  the  country's  largest  manufacturers  of 
tamperproof  caps  and  containers,  opened 
a  third  factory  at  their  Deptford,  London 
site  on  Monday.  The  new  plant  will  ulti- 
mately add  more  than  30  per  cent  to  the 
company's  production  capacity  and 
initially  provide  25  new  jobs  in  the  area. 

Commenting  on  the  opening,  Mr  Don 
Curtis,  managing  director,  said:  "The 
commissioning  of  the  new  factory  has 
been  timed  to  provide  additional  produc- 
tion to  meet  the  anticipated  upturn  in  the 
injection  moulded  packaging  market. 
Despite  economic  and  de-stocking  prob- 
lems in  the  industry  during  1975,  we  are 
opening  on  target  with  the  original 
planning  decisions  taken  in  1973",  he 
added. 

In  1972  the  company  decided  to  build 
an  extra  factory  in  such  a  way  that 
another  one  could  later  be  built  on  top. 
However,  during  1 973-,  the  planning  pro- 
gramme   was    changed    due    to  rapidly 


escalating  building  costs;  the  two  plants 
were  then  to  be  built  at  the  same  time  at 
a  cost  of  £350,000,  but  the  ground  floor 
"put  into  mothballs".  The  first  extra  fac- 
tory opened  on  schedule  in  August  1974, 
but  a  downturn  in  the  economy  towards 
the  end  of  1974  stopped  plans  to  open 
the  other  in  1975:  however  early  fore- 
casts for  the  packaging  market  for  1976 
indicated  that  the  second  additional 
factory  would  be  required  by  mid-1976. 

The  new  plant  will  be  producing  small 
sizes  of  the  Securitainer  range  of  tubes 
and  caps,  which  are  used  widely  in  the 
pharmaceutical  industry,  together  with 
general  mouldings,  in  polypropylene  and 
polystyrene.  Within  the  Johnsen  & 
Jorgensen  group,  an  associate  company — 
West  Pharmarubber  Ltd,  St  Austell,  Corn- 
wall— produces  more  than  50  per  cent  of 
Britain's  pharmaceutical  rubber  mouldings, 
dropper  bulbs,  pistons  for  disposable 
hypodermic  syringes  and  stoppers  for 
intravenous  solutions. 
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Market 
News 


£  value  again  hits  prices 

London,  April  7:  With  the  pound  sterling 
continuing  to  fall  against  other  currencies 
most  of  the  imported  commodities  paid 
for  in  dollars  or  European  currencies 
were  marked  up  in  dealings  during  the 
week.  What  appears  to  be  a  firmer 
tendency  in  the  markets  was  mainly  due 
to  currency  adjustments. 

There  were  exceptions,  notably  pepper. 
In  that  instance  the  big  rise  was  due  to 
Irantic  buying  in  the  United  States 
brought  about  by  a  strike  of  truck  drivers. 
Cardamoms  are  now  in  short  supply. 
Stocks  from  Guatemala,  normally  the 
biggest  producer,  have  been  severely 
affected  by  the  recent  earthquake  and 
India's  crop  which  has  been  less  than 
expected,  is  now  commanding  higher 
prices.  Elsewhere  in  spices  cinnamon 
quills,  and  cloves  were  dearer  while 
ginger  and  tumeric  were  easier. 

In  crude  drugs  most  of  the  changes 
were  upwards  for  the  reasons  mentioned 
in  the  first  paragraph  above.  However 
Canada  and  Peru  balsams,  henbane  and 
senega  were  lower.  After  falling  for 
several  weeks  in  succession  the  price  of 
lemon  peel  turned  firmer. 

Sandalwood  provided  a  feature  in  the 
essential  oil  sector,  Mysore  authorities 
having  lifted  the  price  by  £4  00  kg  for 
shipment.  Petitgrain  and  cinnamon  were 
unobtainable  on  the  spot.  The  higher 
Brazilian  peppermint  sales  were  due  to 
currency  adjustments.  Chinese  spear- 
mint has  not  been  quoted  on  the  spot 
for  a  number  of  weeks  but  a  parcel  was 
offered  this  week  at  a  "scarcity"  level  of 
£9-20  kg  which  is  much  higher  than  the 
American  oil  value  and  compares  with 
the  last  quoted  figure  for  Chinese  of 
about  £7-40. 

Sulphaquinoxaline  is  now  £8  05  kg  for 
the  BVetC  grade  and  £910  for  the 
sodium  salt. 


Pharmaceutical  chemicals 

Ammonium  bicarbonate:  BPC  £127.05  metric  ton, 
ex  works. 

Ammonium  acetate:  BPC  1949  crystals  £0.45  kg 
in  50-kg  lots;  strong  solution  BP  1953  £0.1841  kg 
in  200-kg  lots. 

Calcium  carbonate:  BP  light  £120  metric  ton. 
Calcium  gluconate:  £957  per  metric  ton. 
Calcium  lactate:  250  kg  lots  £412  metric  ton. 
Calcium  sodium  lactate:  E0.90J  kg  in  50-kg  lots. 
Potassium   hydroxide:   Pellets  BP   1963   in  50-kg 
lots    £1.19    kg;    sticks    £4.31;    technical  flakes 
£0.4577. 

Sodium  benzoate:  BP,  500-kg  lots,  £0.4598  kg. 
Sodium  potassium  tartrate:  Granular  £797  metric 
ton. 

Sodium  sulphite:  Crystals  £0.1578  kg  in  50-kg  lots. 
Sulphaquinoxaline:  BVetC  in  50-kg  lots  £8.05  kg; 
sodium  salt  £9.10  kg. 


Crude  drugs 

Aloes:  Cape  £0.97  kg  spot;  £0.95,  cif.  Curacao 
£1.40  spot  nominal;  no  shipment  offers. 
Agar:  Spanish-Portuguese  £4.50  kg  spot. 
Balsams:  (kg)  Canada  £13.30  spot;  £13.00,  cif 
for  shipment.  Copaiba:  BPC  £1.55  spot;  £1.50, 
cif.  Peru:  £4.10  spot;  £3.65,  cif.  Tolu:  £3.15  spot. 
Belladonna:  (metric  ton)  Leaves  £1,550,  cif.  Herb 
£650,  cif.  Root  no  offers. 


Benzoin:  BP  £68.00-£69.00  cwt  spot;  £64.00-£65.00, 
cif. 

Buchu:  Rounds  £2.40  kg  spot;  £2.25,  cif. 

Cardamoms:    (per   lb,   cif)    Alleppy  green   No  1 

£3.50;  prime  seeds  £3.50. 

Cascara:  £790  metric  ton  spot;  £620,  cif. 

Cherry  bark:  Spot  £595  metric  ton;  £590,  cif. 

Chillies:  Mombassa  £755  ton,  cif  nominal. 

Cinnamon:  (cif)  Seychelles  bark  £345  ton.  Ceylon 

quills  4  O's  £0.53  lb. 

Cloves:  Madagascar  £2,900  per  ton,  cif. 

Cochineal:    Peruvian    silver-grey    £10.50    kg,  cif; 

£12.75,  cif. 

Colocynth  pulp:  Nominal. 

Dandelion:  No  spot;  shipment  £0.97  kg,  cif. 

Ergot:  Portuguese-Spanish  £1.50  kg  spot;  £1.40, 

cif. 

Gentian:  Root  £1.48  kg  spot;  £1.42,  cif. 
Ginger:    (ton,   cif)    Cochin   £615;   Jamaican  spot 
£930.    Nigerian    split   £395,    peeled   £500.  Sierra 
Leone  £650. 

Henbane:  Niger  £900  metric  ton  spot;  £870,  cif. 
Hydrastis:  (kg)  £7.70  spot;  £7.50,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £3.85  spot;  £3.80, 
cif. 

Jalap:  Mexican  basis  15  per  cent,  spot  £1.45  kg; 
£1.40,  cif;  whole  tubers  £1.48,  cif,  9-11  per  cent. 
Lemon  peel:  Unextracted  £990  metric  ton  spot; 
£970,  cif. 

Lycopodium:  Russian  £4.50  kg,  cif,  Indian  £4.30 
spot;  £4.20,  cif. 

Menthol:  (kg)  Brazilian  £8.50  spot  and  shipment 
Chinese  spot  duty  paid  £9.75;  shipment  £9.25, 
cif. 

Pepper:    (ton)    Sarawak   black   £875   spot;  £810, 
cif;  white  £1,100;  shipment  £1,020,  cif. 
Podophyllum:  Root  £620  metric  ton,  cif. 
Seeds:  (metric  ton,  cif)  Anise:  China  star  forward 
£450.     Caraway:     Dutch     £365.     Celery:  Indian 
£365.   Coriander:   Moroccan  £240.  Cumin:  Indian 
£660;    Turkish    £500.    Dill:    Indian   £180.  Fennel: 
Indian  £440;  Egyptian  £235.  Fenugreek:  £125. 
Senega:  Canadian  £10.60  kg  spot;  £10.25,  cif. 
Valerian:  Indian  root  £820  metric  ton  spot;  ship- 
ment £750,  cif. 

Turmeric:  Madras  finger  £215  ton,  cif. 
Witchhazel  leaves:  Spot  £2.40  kg;  £2.30,  cif. 


Essential  oils 

Cedarwood:  Chinese  £0  90  kg  spot;  £1.00  cif. 
Cinnamon:    Ceylon    leaf    spot    nominal;  forward 
£2.78  kg  cif. 

Clove:  (per  kg)  Madagascar  leaf  spot  £2.20; 
forward  £2.05,  cif.  English  distilled  bud  £24.00. 
Peppermint:  (kg)  Arvensis — Brazilian  £3.60  spot; 
£3.45,  cif.  Chinese  £3.55  spot;  £3.55,  cif.  Ameri- 
can piperata  £16.00  (Far  West  origin). 
Petitgrain:  Spot  unavailable;  shipment  £4.50  kg, 
cif. 

Sandalwood:  Mysore  £45.00  spot;  £38.00,  cif. 
to  quality. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Aerosol  production  falls  but 
consumption  is  maintained 

"Despite  difficult  economic  circumstances 
last  year,  the  actual  consumption  of  aero- 
sols has  not  appreciably  diminished  from 
the  record  year  of  1974",  says  the  British 
Aerosol  Manufacturers'  Association.  The 
Association's  annual  survey  of  production 
shows  that  440  5m  aerosols  were  filled 
in  1975  compared  with  477  5m  in  1974, 
and  437  5m  in  1973. 

However,  stock  changes  reported  for  the 
first  time  (and  collected  retrospectively) 
indicate  a  running  down  of  stocks  both  by 
manufacturers  and  retailers  in  1975. 
Figures  supplied  by  A.  C.  Nielsen  cover- 
ing consumer  sales  of  five  major  product 
categories  show  in  unit  terms  a  drop  of 
only  2  5  per  cent  in  1975  over  1974.  This 
together  with  an  increase  in  average  con- 
tainer size  indicates  that  consumption  was 
maintained  at  the  high  levels  of  1974,  says 
the  Association. 

The  number  of  units  filled  by  product 
category  was  as  follows:  Insecticides  42m; 
air  fresheners  23m ;  hairsprays  and  dress- 
ings 132  5m;  Colognes  and  perfumes  51m; 
personal  deodorants  and  antiperspirants 
56m;  shaving  lathers  10m;  other  personal 
products  3.5m ;  medicai  and  pharma- 
ceutical products  18m;  "snow",  veterinary 
and  miscellaneous  3  5m. 


Coming  events 


Monday,  April  12 

Mid-Glamorgan  East  Branch,  Pharmaceutical 
Society,  Criterion  Hotel,  Pontypridd,  at  8  pm. 
Dr  J.  K.  Crellin  on  "Antiques  and  the  history 
of  pharmacy". 

Nottingham  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  City  Hospital. 
Hucknall  Road,  Nottingham  at  8  pm.  "Whither 
pharmacy?"  Panel:  Professor  S.  S.  Davis,  Mr  E. 
J.  Fitchett,  Mr  W.  P.  Mallinson,  Mr  D.  N.  Sharpe 
and  Mr  A.  G.  Shaw. 

Plymouth  Branch,  Pharmaceutical  Society,  Board 
room,  Greenbank  Hospital,  at  8  pm.  Professor 
Paul  Turner  (St  Bartholomews  Hospital,  London) 
on  "Clinical  pharmacy  and  clinical 
pharmacology".  Annual  meeting. 
Southampton  Branch,  Pharmaceutical  Society, 
Postgraduate  medical  centre,  Southampton 
General  Hospital,  Tremona  Road,  Southampton, 
at  8  pm.  Annual  meeting. 


Tuesday,  April  13 

Bradford  Branch,  National  Pharmaceutical  Union, 

Legrams  restaurant,  Legrams  Lane,  Lidget  Green, 
Bradford,  at  8  pm.  Annual  meeting  and  open 
forum;  pea  and  pie  supper. 
Cardiff  and  South  Glamorgan  Branch, 
Pharmaceutical  Society,  and  Cardiff  Branch, 
National  Pharmaceutical  Union,  UWIST,  Welsh 
School  of  Pharmacy,  Cathays  Park,  Cardiff,  at 
7.30  pm.  Mr  T.  P.  Astill  (deputy  secretary, 
NPU)  on  "Some  legal  pitfalls  in  running  a 
pharmacy". 

Enfield  Pharmacists'  Association,  Postgraduate 
medical  centre,  Chase  Farm  Hospital,  Enfield, 
at  7.45  pm.  Mr.  A.  E.  Brown  on  "Roses". 
Galen  Group,  Friends'  Meeting  House,  Park  Lane, 
Croydon,  at  8  pm.  Miss  Joan  Frank  (Jewellery 
Advisory  Centre)  on  "A  lighthearted  look  at 
jewellery". 

Leeds  Branch,  Pharmaceutical  Society,  Golden 
Lion  Hotel,  Leeds,  at  8  pm.  Annual  meeting. 
North  Staffordshire  Branch,  Pharmaceutical 
Society,  Medical  Institute,  Hartshill,  at  7.45  pm. 
Annual  meeting. 

Sheffield  Branch,  Pharmaceutical  Society,  Royal 
Victoria  Hotel,  Sheffield,  at  8  pm.  Dr  A.  J. 
Smith  on  "The  local  drug  scene". 


Wednesday,  April  14 

Worthing  and  West  Sussex  Branch, 
Pharmaceutical  Society,  Clubroom,  Ferring 
Village  Hall,  at  8  pm.  Annual  meeting  and  Mr  A. 
L.  Chaplin  on  "The  art  of  wine  tasting".  (Wine 
and  cheese  party,  charge  £0.75). 


Thursday,  April  15 

Ayrshire  Branch,  Pharmaceutical  Society,  Savoy 
Park  Hotel,  Ayr,  at  8  pm.  Mr  Fraser  Sutherland 
on  "A  trip  to  India". 

Harrogate  Branch,  Pharmaceutical  Society,  and 
Yorkshire  Branch,  Guild  of  Hospital 
Pharmacists,  Duchy  room,  Cairn  Hotel,  Harrogate, 
at  8  pm.  Dr  M.  Parsonage  on  "Recent  advances 
in  the  treatment  of  epilepsy".  (Supper  meeting 
sponsored  by  Geigy). 


Advance  information 

South-east  England  Region,  Pharmaceutical 
Society.  Refresher  course  on  "Physiology  and 
pharmacology  of  the  genito-urinary  r.ystem", 
Varley  Hall  of  Residence,  Coldean  Lane,  Brighton, 
September  7-10.  Details  from  Dr  R.  W.  Daisley, 
department  of  pharmacy,  Brighton  Polytechnic, 
Lewes  Road,  Moulsecoomb,  Brighton  BN2  4GJ. 
International  Pharmaceutical  Students  Association: 
22nd  Congress,  Vienna,  July  31-August  8. 
Symposium  on  pre-marketing  testing  of  new  drugs. 
Cost  for  students  and  young  graduates  £173.50 
covering  board,  entertainment,  sightseeing  and 
travel.  Further  information  from  Miss  H.  M.  Bart, 
5  Devonshire  Road,  Hatch  End,  Middlesex. 
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pellets  j  MOUTH  ULCERS 

RETAIL  PRICE  26p.       TRADE  PRICE  £2  per  dozen 
Available  from  your  wholesaler 
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&  ENTEROSAN 

*  RELIEVES  STOMACH  UPSETS,  COLIC 

&  DIARRHOEA.  CONVENIENT  TABLETS 
CONTAINING  KAOLIN  AND  MORPHINE  IN  A  16  TABLET 
TRAVEL  PACK  OR  A  48  TABLET  FAMILY  PACK. 

Distributed  by: 

A.  J.  BOX  &  DRIVERS  LTD.,  32  POWERSCROFT  ROAD, 
FOOTSCRAY,  SIDCUP,  KENT.        Telephone  01-300  3377 


MAILORDER  PROTECTION 
SCHEME 

Members  of  the  Periodical  Publishers  Association  have  given  to  the 
Director  General  of  Fair  Trading  an  undertaking  to  refund  monies 
sent  by  readers  in  response  to  mail  order  advertisements  (except  for 
classified  advertisements)  placed  by  mail  order  traders  who  fail  to 
supply  goods  or  refund  the  monies  owing  to  liquidation  or  bank- 
ruptcy. This  arrangement  does  not  apply  to  any  failure  to  supply 
goods  advertised  in  a  catalogue  or  in  a  direct  mail  solicitation. 
Publishers  in  membership  of  the  Periodical  Publishers  Association 
are  making  these  refunds  voluntarily  and  readers'  claims  can  only 
be  entertained  in  cases  where  the  mail  order  advertiser  is  the  subject 
of  liquidation  or  bankruptcy,  where  proof  of  payment  can  be  estab- 
lished and  if  lodged  within  three  months  of  the  date  on  which  the 
advertisement  appeared.  Any  claims  received  after  the  three  month 
period  will  be  considered  at  the  discretion  of  the  publisher.  For  the 
purpose  of  this  scheme,  mail  order  advertising  is  defined  as:  'Direct 
response  advertisement,  display  or  postal  bargains  where  cash  had 
to  be  sent  in  advance  of  goods  being  delivered'.  Classified  and 
catalogue  mail  order  advertising  are  excluded. 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk. 

Detailed  price  list  and  bonus  terms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.   Tel.  No.  Sedgley  2537 


Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 

Publication  date  Every  Saturday. 


Headings  All  advertisements  appear  under  appro* 
priate  headings. 

Screen  100 


Display/Semi  Display  £5-00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  178mm) . 

Half  page  £200  (125mm  x  178mm). 

Quarter  page  £110  (125mm  x  86mm). 

Lineage  £1-00  per  line:  minimum  5  lines  @  £5-00. 

Box  numbers  £0-50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 

Circulation  ABC  January/December  1975:  14,722 


Appointments 


STOCKROOM  MANAGER/MANAGERESS 

Required  for  large  chemist  wholesaler  in 
South  London.  Five  day  week.  Starting  salary 
£55  per  week  with  good  prospects  of  early 
advancement. 


Write  Box  No.  2399 


Wanted 


A.  &H.  OTTER  LTD. 

(established  1920) 
Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,     rejects,     also  retailers' 
stocks. 

8  Northburgh  Street,  London 
EC1V  OBA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London, 
E.C.1. 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledburv  Road,  London  W11.  Tel: 
Park  3137-8. 


Please  address  Box  No. 
replies  to  :  Box  No.  . . . 

Chemist  &  Druggist 
25  New  Street  Square 
London  EC4A  3JA 


YOU  may  have  seen  my  advert  for  all 
items  connected  with  old-fashioned 
Pharmacies.  Now  in  addition  to  these 
items  l  URGENTLY  REQUIRE  and 
will  pay  high  prices  for — family  or 
doctors  medicine  chests  in  mahogany, 
with  or  without  bottles,  condition 
immaterial.  Telephone  Ashtead  (Sur- 
rey) 72319,  24  hour  answering  service 
or  Ashtead  76626,  or  write  Robin 
Wheeler,  7  Gladstone  Road,  Ashtead, 
Surrey.  P.S.  I  also  buy  antiques  of 
every  description. 
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Shopfitting 


Agencies 


SELF  SELECTION  will  increase  your 
toiletry  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfittings,  741-743  Garratt  Lane, 
London  SW17  OPD.  Telephone  01- 
946  2291  (4  lines). 


FYNESTORE.  The  Chemists'  Shop- 
fitter  specialists  in  Dispensaries, 
Shopfronts,  Pharmacy  Planning  and 
all  allied  work.  14  Mimram  Road, 
Hertford.  Tel.  54621.  NPU  recom- 
mended. 

CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
Monday  to  Friday.  THIRSK  SHOP- 
nTI'INGS,  743  Garratt  Lane.  SW17 
OPD.  Tel:  01-946  2291. 


SPAN  SHOPFITTERS  GO  NATIONAL! 

Well  known  London  manufacturers 
of  interior  shopfittings  now  offer — 
1.  Nationwide  service.  2.  A  guar- 
antee that  no  other  quality  fittings 
can  be  cheaper.  3.  Low  deposit  or 
interest  free  H.P.  terms  in  approved 
cases.  4.  Good  discounts  for  cash 
and  special  discounts  for  new  shop 
installations.  We  still  require  shops 
in  some  areas  to  act  as  showrooms, 
in  which  case  our  "Showshop" 
scheme  will  benefit  you.  Telephone: 
01-653  6653  or  write  to  Span  Shop- 
fitting  Co.,  32  Church  Road,  London 
SE19  2ET  for  immediate  action. 

WANTED  URGENTLY  Old  mahogany 
chemist  shop  fittings.  We  remove  and 
pay  cash.  John  Derham  Ltd.,  248 
Camden  High  Street,  London,  N.W.1. 
Tel:  01-485  6611. 

DISPENSARIES  FIXTURES  AND 
FITTINGS.  Complete  service  by  spe- 
cialist. Phone  /Mian  Campbell,  A.C. 
Shopritters,  348  Jeffery  Street,  Gill- 
ingham,  Kent.  Medway  (0634)  55508. 


solve  your  x  problems 

Oiney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  olney  bros  ltd. 
jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

5417-9 


name  &  address 


Miscellaneous 


LEICESTER 

FASHION  JEWELLERY 

Elegantly  displayed.  Super  fast 
sales.   Big   profits.   VAT  at  8%. 

Contact: 
STAR  GEMS  OF  LEICESTER 
160  Melton  Road,  Leicester 
Tel:  (0533)  667800 
Personal  Callers  Most  Welcome 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 

Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


YOUR  OWN  HOME  &  EXPORT 
SALES  FORCE 

(Paid  Only  by  Results) 

WE  HAVE  a  fully  experienced  National  sales  force  call- 
ing on  all  outlets  and  with  excellent  connections  in 
all  major  wholesale  and  retail  chains. 

WE  ARE  part  of  an  international  trading  group  with 
established  overseas  companies  offering  you  sales 
in  many  parts  of  the  world. 

WE  WANT  agencies  in  the  O.T.C.  Pharmaceuticals, 
Proprietary  Medicines  and  Toiletries  field  com- 
patible with  our  present  activities. 

INTERESTED? 

If  you  would  like  to  expand  your  sales  in  the  U.K. 
and  Export  markets  without  the  expense  involved 
in  setting  up  your  own  operation  please  write  in 
complete  confidence  to  Box  No.  2398. 


Agents  Wanted 


Andre  Philippe 

THE  NATIONAL  BRAND  MARKET  LEADERS 
FOR  BUBBLE  BATH  &  TOILETRIES 

Due  to  our  further  expansion  and  development  programme,  we  require 
a  Team  of  FULLY  EXPERIENCED  AND  WELL  INTRODUCED  AGENTS 
to  call  on  all  our  existing  accounts  and  to  develop  further  the  full 
potential  of  the  following  areas  : 

LONDON  &  HOME  COUNTIES 

KENT,  SUSSEX,  HANTS.,  iSLE  OF  WIGHT 

WILTS.,  SUFFOLK,  NORFOLK. 

Full  Support  —  Top  Rate  Commission. 

Applicants  already  calling  on  CHEMISTS,  STORES,  CO-OPS,  WHOLE- 
SALERS, AND  RETAIL  OUTLETS,  etc.  should  write  in  first  instance 
to  :   Mr.  L  R.  Silverstone — Director, 

Andre  Philippe  Ltd. 
71/71b  Gowan  Ave.,  Fulham,  London  SW6  6RJ.  Tel:  01-736  2194/2397 


For  Sale 


AGENTS  REQUIRED  calling  on 
Chemists  and  Stores.  Evanol  Sim- 
plex Hair  Dyes  and  Colourants. 
Commission  only.  Write,  Evanol, 
Naseby  House,  Elwood  St.,  London 
N5  1  EE. 


CIBA  LABORATORIES  have  the 
following  new  and  unused  lower 
D3  tablet  punches  surplus  to 
requirements: 

23  8mm  Flat  bevelled  edge 
44  9mm  Flat  bevelled  edge 
32  10mm  Flat  bevelled  edge 
32  10mm  Flat  bevelled  edge 
with  breakline 

Offers  io  the  Engineering  Buyer, 
CIBA      Laboratories,  Horsham, 

Sussex 


Please  mention 
C  &  D  when  replying 
to  advertisements 
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offers  the  following  Pharmaceutical 
Fine  Chemicals  produced  by  the 
Union  of  Pharmaceutical  Industry 
"POLFA": 


Antibiotics 
Alkaloids 

Enzymes  and  Hormones 
Cardiac  Glycosides 
Salicylates 

Sulphonamides  and  other  organic 
compounds 


complying  with  the  requirements  of  most  modern 
Pharmacopoeias. 

We  also  recommend  a  wide  range  of  "POLFA" 
pharmaceutical  preparations,  sera  and  vaccines  and 
preparations  for  veterinary  use  presented  as  injections ; 
tablets ;  coated  tablets ;  ointments ;  syrups  etc. 

Detailed  information  is  available  from  our  agents 
Daltrade  Limited 

1 81  -1 83  Warwick  Road,  London  W1 4  8PU 
Tel.  01  -370  61 81   Telex :  91 6074 


Sole  Exporter : 


Hi  P  ph 


Import  and  Export  of  Chemicals  Ltd., 
Pharmaceutical  Products  Division  "CIECH-POLFA" 
Jasna  12,  P.O.  Box271, 
00-950  Warszawa,  Poland 
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Take  a  fresh 
new  look  at  Steradent. 

NEW  FRESHNESS  FORMULA!  Now  Steradent  has  a  new  fresh  taste  that's  really 
worth  making  a  splash  about. 

NEW  ADVERTISING!  New  fresh  style  advertising  will  show  happy,  smiling 
people  who  really  enjoy  life. 

NEW  CONFIDENCE!  This  new  fresh  advertising  approach  will  inspire  confidence 
in  millions  of  new  denture  wearers  and  reassure  the  loyal  users-that 
new  fresh  Steradent  will  give  them  even  more  to  smile  about. 


BIGGEST  EVER  NATIONAL  CAMPAIGN 

NATIONAL  TV  CAMPAIGN  FOR  FIRST  TIME  EVER  IN 

STARTS  IN  EARLY  SPRING  MASS  CIRCULATION  WOMEN'S 

with  another  big  splash  in  summer.  MAGAZINES 


AND  NATURALLY  NEW 
FRESH  STERADENT  COMES 
IN  NEW  FRESH  PACKS. 


S*  J  '  j 


Stock  up  with  new  FRESH  Steradent  and  you'll  be  smiling. 


